
Crosstabulated Results Explained
An example of a table crosstabulating household income (rows) with gender and age (columns)

 Is the total household income for all members in your household, aged 18
and over, above or below $50,000 a year?

  
                                           ===GENDER== =======AGE=======
                                                                       
                                     Total Male Female 18-34 35-54  55+ 
                                     ----- ---- ------ ----- ----- -----
                                       (A)  (B)    (C)   (D)   (E)   (F)

TOTAL                                 500  240    260   144   183   173
                                     100.0  100  100.0 100.0 100.0 100.0
    
(1)  UNDER $20,000                      63   22     42    22    10    32
                                     12.6% 9.0%  16.0% 15.0%  5.4% 18.3%
                                                     B     E           E

(2)  $20,000 TO JUST UNDER $35,000     100   44     55    30    33    36
                                     20.0%  19%  21.3% 21.0% 18.1% 21.1%

(3)  $35,000 TO JUST UNDER $50,000      92   43     50    27    33    33
                                     18.5%  18%  19.1% 18.9% 17.8% 18.8%

(4)  $50,000 TO JUST UNDER $75,000     125   63     62    38    58    29
                                     25.1%  26%  23.8% 26.4% 31.8% 16.8%
                                                           F     F

(5)  $75,000 AND ABOVE                  61   42     19    12    35    13
                                     12.1%  17%   7.2%  8.0% 19.4%  7.8% 
                                           C                 DF
*  REFUSED                              59   26     33    15    14    30
                                     11.8%  11%  12.6% 10.7%  7.5% 17.2%
                                                                      DE   
MEAN                                 3.05 3.28   2.83  2.90  3.45  2.70 
                                              C                 DF
Comparison Groups: BC/DEF
Independent T-Test for Means, Independent Z-Test for Percentages
Upper case letters indicate significance at the 90% level.
*  Mean figure calculations do not include "REFUSED" responses.

 Question: This is the question being asked of the respondent as it appears on the
questionnaire.

 Total Column: This is the number of responses given by all respondents asked the
particular question.  Of the 500 people asked this question, 63 (or
12.6%) reported incomes under $20,000, 100 (20.0%) between $20,000
to under $35,000, 92 (18.5%) between $35,000 to just under $50,000,

125 (25.1%) between $50,000 to just under $75,000, 61 (12.1%)
$75,000 and above, and 59 (11.8%) refused to answer.  The banner
columns work the same way.  Of the 500 sampled, 240 were male. 
Twenty-two (22 or  9%) males reported incomes under $20,000, 44
(19%) between $20,000 to under $35,000, 43 (18%) between $35,000
to just under $50,000, 63 (26%) between $50,000 to just under
$75,000, 42 (17%) $75,000 and above, and 26 (11%) refused to
answer.

 Banner Columns: The columns contain information about sub-groups (that is, males and
females and age groups 18 to 34, 35 to 54, and 55+).  Respondent
characteristics of interest can be compared among columns to locate
meaningful differences among groups.

 Total Respondents: The total number of respondents answering the question appears in the
“total” row.  In this case, 500 people were asked this question.  Moving
across, 240 (of 500) were male, 260 female, 144 aged 18 to 34, 183
aged 35 to 54, and 173 ages 55+.  

 Response Numeric  A response numeric code is attached to a response category to allow the
Code: calculation of means and other statistics.  For example, the response

category “under $20,000” was given the coded value of “1”.

 Response Category: These were the response(s) read to the respondent for closed-ended type
questions. If the question was open-ended, responses were recorded as
given and then categorized.  (Responses are sometimes ranked by
averages or frequency-of-response.)

 Mean: The mean, or arithmetic average, is equal to the sum of the response
codes divided by the number of responses.  For example, when moving
down the total column, there were  63 one’s , 100 two’s, 92 three’s, 125
four’s, and 61 five’s.  To calculate the mean, the values are totaled and
divided by the number of respondents minus those not answering the
question. 

 Significance Testing: A capital letter appearing under any statistic (percentage or mean)
indicates a statistically significant difference between the two categories
being compared.  A letter indicates the inference (about the difference
between the populations) is made with 90% (or 95%) confidence.  The
letter itself is placed under the larger of the statistics being compared. 
For instance, the proportion of males (column B) with income of
$75,000 and above was significantly higher than the corresponding
proportion for females (C).



 

 
 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
 
 
 
TABLE OF CONTENTS 
 
 
Table 1 Page 1...........S1.  [RECORD GENDER BY OBSERVATION] 
 
Table 2 Page 2...........S2.  Please stop me when I read your correct age category.  Are you <INSERT LIST>? 
 
Table 3 Page 3...........S4.  How long have you lived in the city of Vacaville? 
 
Table 4 Page 4...........Summary Table:  Q1.  Within the last six months, do you recall having personally visited <INSERT LOCATION>; yes or no? 
                         Percentage of respondents stating "YES" only. 
                         Shown in descending order, ranked highest to lowest. 
 
Table 5 Page 6...........Q2.  Within the last six months, about how often have you visited any of the city's recreational facilities or parks?  
 
Table 6 Page 7...........Q3.  What would you consider to be your personal favorite Vacaville-area recreational activity? 
                         Categorization of open-ended responses. 
                         Multiple mentions allowed for each respondent.* 
                         Shown in descending order. 
 
Table 7 Page 12..........Mean Summary Table:  Q4.  Vacaville has three basic categories of public parks ... <INSERT DESCRIPTION:  Do you think the total amount of  
                         land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
                         3 pt. scale: (3=Too much, 2=About right, 1=Too light) 
                         Shown in descending order, ranked highest to lowest. 
 
Table 8 Page 13..........Q4.  <INSERT DESCRIPTION:  Do you think the total amount of land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
                         a.  Neighborhood parks are small local parks designed to serve their immediate neighborhood. They typically include a playground, some  
                         individual picnic facilities, a grass field area, and perhaps a basketball or tennis court. 
 
Table 9 Page 14..........Q4.  <INSERT DESCRIPTION:  Do you think the total amount of land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
                         b.  Community parks are medium-size parks, often with lighted athletic fields, trails, large group picnic areas, and restrooms.  They're  
                         designed to serve larger portions of the Vacaville community. 
 
Table 10 Page 15.........Q4.  <INSERT DESCRIPTION:  Do you think the total amount of land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
                         c.  Centennial Park, on Browns Valley Road, is intended to serve the entire community.  Thirty-six acres are currently developed, with  
                         lighted athletic fields, nature trails, tennis courts, and supporting facilities. 
 
Table 11 Page 16.........Q5.  The city is considering future expansion of Centennial Park.  What suggestions, if any, would you make to the city about how to  
                         improve or add to Centennial Park.  
                         Categorization of open-ended responses. 
                         Multiple mentions allowed for each respondent.* 
                         Shown in descending order. 
 
Table 12 Page 21.........Mean Summary Table:  Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
                         3 pt. scale: (3=Very interested, 2=Moderately interested, 1=Not very interested) 
                         Shown in descending order, ranked highest to lowest. 
 
Table 13 Page 22.........Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
                         a.  The overall quality of Vacaville's  parks and outdoor recreation amenities 
 
Table 14 Page 23.........Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
                         b.  The maintenance of Vacaville's parks and outdoor recreation amenities 



 

 
 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
 
 
 
TABLE OF CONTENTS 
 
 
Table 15 Page 24.........Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
                         c.  The safety of Vacaville's parks and outdoor recreation amenities 
 
Table 16 Page 25.........Q7.  Think for a second about Vacaville's parks and recreation facilities.  In your own words, can you describe what you tend to like most,  
                         if anything, about the city's parks and recreation facilities?  
                         Categorization of open-ended responses. 
                         Multiple mentions allowed for each respondent.* 
                         Shown in descending order. 
 
Table 17 Page 29.........Q8.  What one improvement or addition to Vacaville's parks and recreation facilities would you most like to see happen?  And this could be  
                         any type of land or building improvement. 
                         Categorization of open-ended responses. 
                         Multiple mentions allowed for each respondent.* 
                         Shown in descending order. 
 
Table 18 Page 33.........Mean Summary Table:  Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional  
                         public funding to <INSERT STATEMENT>?  
                         5 pt. scale: (5=Strongly favor, 4=Mildly favor, 3=Neutral, 2=Mildly oppose, 1=Strongly oppose) 
                         Shown in descending order, ranked highest to lowest. 
 
Table 19 Page 36.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         a.  Add more baseball and softball fields 
 
Table 20 Page 37.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         b.  Add more soccer fields 
 
Table 21 Page 38.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         c.  Add more tennis courts 
 
Table 22 Page 39.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         d.  Add more gym space for basketball, volleyball, dance, and fitness 
 
Table 23 Page 41.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         e.  Build another pool or aquatic center 
 
Table 24 Page 42.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         f.  Provide overnight camping areas  
 
Table 25 Page 43.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         g.  Build another community center 
 
Table 26 Page 44.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         h.  Build a city-owned and operated  golf course 



 

 
 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
 
 
 
TABLE OF CONTENTS 
 
 
Table 27 Page 45.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         i.  Build a new multi-use recreation center large enough to host indoor sports tournaments 
 
Table 28 Page 47.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         j.  Build an additional senior center 
 
Table 29 Page 48.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         k.  Provide more fenced dog parks 
 
Table 30 Page 49.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         l.  Provide access to more natural open space for hiking, biking, horseback riding, and other open-space activities 
 
Table 31 Page 50.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         m.  Expand and improve the city's bikeway system 
 
Table 32 Page 52.........Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
                         STATEMENT>?  
                         n.  Provide space for community gardens 
 
Table 33 Page 53.........Q10.  Are you aware that the City of Vacaville publishes and distributes the Community Services Department Event Guide, listing all  
                         recreational programs offered by the city?  Yes or no? 
 
Table 34 Page 54.........Q11.  Within the last 12 months, do you recall <INSERT STATEMENT>?  Yes or no? 
                         Percentage of respondents stating "YES" only. 
 
Table 35 Page 55.........Q12.  Within the last twelve months, have you personally participated in any program, activity, or event offered by Vacaville's Community  
                         Services Department?  Yes or no? 
 
Table 36 Page 56.........Q13.  Are you the parent or guardian of at least one child aged <INSERT AGE RANGE> currently living in Vacaville?  Yes or no? 
                         Percentage of respondents stating "YES" only. 
 
Table 37 Page 57.........Q14.  Within the last twelve months, has at least one of your children aged 17 or younger participated in any program, activity, or event  
                         offered by Vacaville's Community Services Department?  Yes or no? 
                         Total Answering:  Parents or guardians of children aged 17 or younger 
 
Table 38 Page 58.........Q15.  What recreational programs, activities, or events would you like the city to offer that it doesn't offer now?  
                         Categorization of open-ended responses. 
                         Multiple mentions allowed for each respondent.* 
                         Shown in descending order. 
 
Table 39 Page 63.........Mean Summary Table:  Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
                         3 pt. scale: (3=Favor, 2=Neutral, 1=Oppose) 
                         Shown in descending order, ranked highest to lowest. 



 

 
 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
 
 
 
TABLE OF CONTENTS 
 
 
Table 40 Page 64.........Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
                         a.  Programs for seniors 
 
Table 41 Page 65.........Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
                         b.  Pools and other facilities for aquatic programs 
 
Table 42 Page 66.........Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
                         c.  Vacaville's performing arts theater 
 
Table 43 Page 67.........Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
                         d.  Programs for disadvantaged youth 
 
Table 44 Page 68.........Q17.  Are you currently registered to vote in City of Vacaville municipal elections?  Yes or no? 
 
Table 45 Page 69.........Q18.  In 1988, Vacaville voters approved Measure I, which authorized a general tax used to fund the construction of the Ulatis Cultural  
                         Center complex ... Would you tend to <INSERT LIST> extending this tax measure? 
                         Total Answering:  Those registered to vote.  [Q17 (1)] 
 
Table 46 Page 70.........Q19.  And why do you say that you would likely <INSERT ANSWER TO Q18> 
                         Categorization of open-ended responses. 
                         Multiple mentions allowed for each respondent.* 
                         Shown in descending order. 
                         Total Answering:  Registered voters favoring or opposing the extension.  [Q18 (1-3)] 
 
Table 47 Page 73.........Mean Summary Table:  Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
                         Total Answering:  Those opposing Measure I.  [Q18 (3)] 
                         3 pt. scale: (3=Favor, 2=Neutral, 1=Oppose) 
                         Shown in descending order, ranked highest to lowest. 
                          Total Answering:  Registered voters opposing the extension.  [Q18 (3)] 
 
Table 48 Page 74.........Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
                         Total Answering:  Those opposing Measure I.  [Q18 (3)] 
                         a.  Parks maintenance 
 
Table 49 Page 75.........Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
                         Total Answering:  Those opposing Measure I.  [Q18 (3)] 
                         b.  Flood water detention basins 
 
Table 50 Page 76.........Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
                         Total Answering:  Those opposing Measure I.  [Q18 (3)] 
                         c.  Street maintenance 
 
Table 51 Page 77.........D1.  I have a few classification questions and we're done.  First . . . How often do you vote in City of Vacaville municipal elections?  
                         Total Answering:  Registered voters.  [Q17 (1)] 
 
Table 52 Page 78.........D2.  Compared to other adults you know, do you think you participate in recreational activities of any type <INSERT SCALE> than average? 
 
Table 53 Page 79.........D3.  What is the zip code of your primary home? 



 

 
 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
 
 
 
TABLE OF CONTENTS 
 
 
Table 54 Page 80.........D4.  How many adults aged 18 or older, including yourself, currently live in your household? 
 
Table 55 Page 81.........D4.  Is the total household income for all members in your household, aged 18 and over, above or below $60,000 a year? 



 

 
                                                                           Table 1 Page 1 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
S1.  [RECORD GENDER BY OBSERVATION] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           MALE                                       123   232   355     -   103   160    92   155   198    50   112   132   212   136   154   114    87 
                                                    40.2% 56.6%  100%       56.2% 46.7% 48.4% 45.9% 52.8% 43.8% 47.9% 56.3% 51.5% 46.2% 48.7% 46.7% 56.5% 
                                                              A                                                           J 
 
           FEMALE                                     183   178     -   361    80   183    98   182   177    65   121   103   200   158   162   130    67 
                                                    59.8% 43.4%        100% 43.8% 53.3% 51.6% 54.1% 47.2% 56.2% 52.1% 43.7% 48.5% 53.8% 51.3% 53.3% 43.5% 
                                                        B                                                     L 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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S2.  Please stop me when I read your correct age category.  Are you <INSERT LIST>? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (1)  18 TO 24                               10    44    36    18    54     -     -     8    46    11    16    11    30    23    20    22    12 
                                                     3.3% 10.8% 10.2%  5.0% 29.7%              2.4% 12.3%  9.9%  6.9%  4.5%  7.3%  7.9%  6.5%  9.0%  7.7% 
                                                              A     D                                   H 
 
           (2)  25 TO 34                               37    92    67    62   129     -     -    84    45    28    48    35    84    42    48    53    28 
                                                    12.1% 22.4% 18.8% 17.2% 70.3%             24.8% 12.0% 24.4% 20.5% 14.9% 20.5% 14.4% 15.2% 21.7% 18.1% 
                                                              A                                   I           L                 N 
 
           (3)  35 TO 44                               93    58    64    87     -   151     -   126    23    19    52    59    84    66    92    45    14 
                                                    30.4% 14.1% 18.1% 24.0%       44.0%       37.4%  6.0% 16.2% 22.4% 24.9% 20.3% 22.5% 29.0% 18.7%  8.9% 
                                                        B                                         I                                        PQ     Q 
 
           (4)  45 TO 54                               84   108    96    96     -   192     -   102    91    19    57    83   121    68    93    59    40 
                                                    27.5% 26.4% 27.1% 26.7%       56.0%       30.1% 24.2% 16.2% 24.7% 35.3% 29.4% 23.2% 29.5% 24.3% 25.9% 
                                                                                                                         JK 
 
           (5)  55 TO 64                               49    55    53    51     -     -   104    14    90    11    40    34    55    48    36    39    28 
                                                    16.0% 13.5% 15.0% 14.1%             55.0%  4.2% 24.0%  9.5% 17.2% 14.5% 13.4% 16.4% 11.4% 15.9% 18.3% 
                                                                                                        H           J 
 
           (6)  65 OR OLDER                            33    52    38    47     -     -    85     4    81    27    19    14    37    46    27    25    32 
                                                    10.8% 12.8% 10.8% 13.0%             45.0%  1.0% 21.5% 23.8%  8.4%  5.8%  9.0% 15.7%  8.5% 10.4% 21.1% 
                                                                                                        H    KL                       M                OP 
 
           MEAN                                      3.73  3.48  3.51  3.67  1.70  3.56  5.45  3.12  4.00  3.62  3.50  3.58  3.48  3.73  3.50  3.48  3.92 
                                                        B                             E    EF           H                             M                OP 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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S4.  How long have you lived in the city of Vacaville? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (1)  SIX MONTHS TO LESS THAN TWO YEARS      10    28    19    20    24     9     5    21    18    12    11    10    25    11     7    21    11 
                                                     3.3%  6.9%  5.3%  5.4% 13.3%  2.8%  2.4%  6.1%  4.7% 10.0%  4.8%  4.2%  6.1%  3.9%  2.1%  8.6%  7.0% 
                                                              A                FG                                                                 O     O 
 
           (2)  TWO YEARS TO LESS THAN FIVE YEARS      17    34    17    34    27    18     6    26    25     8    17    16    38    13    26    17     8 
                                                     5.6%  8.3%  4.9%  9.3% 14.7%  5.2%  3.2%  7.6%  6.7%  7.0%  7.2%  6.9%  9.2%  4.5%  8.1%  7.1%  5.4% 
                                                                          C    FG                                               N 
 
           (3)  FIVE YEARS OR MORE                    279   348   319   308   132   316   179   291   333    96   205   209   349   270   284   205   135 
                                                    91.2% 84.8% 89.8% 85.2% 72.0% 92.0% 94.4% 86.2% 88.6% 83.0% 88.0% 88.8% 84.7% 91.7% 89.8% 84.3% 87.6% 
                                                        B                             E     E                                         M 
 
           MEAN                                      2.88  2.78  2.85  2.80  2.59  2.89  2.92  2.80  2.84  2.73  2.83  2.85  2.79  2.88  2.88  2.76  2.81 
                                                        B                             E     E                                         M     P 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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Summary Table:  Q1.  Within the last six months, do you recall having personally visited <INSERT LOCATION>; yes or no? 
Percentage of respondents stating "YES" only. 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           C.  ANY VACAVILLE PUBLIC PARK OTHER        260   281   263   278   151   266   124   289   252    76   180   190   311   227   274   206    59 
           THAN LAGOON VALLEY OR CENTENNIAL PARK    85.0% 68.5% 74.0% 77.1% 82.6% 77.4% 65.3% 85.7% 67.1% 66.1% 77.2% 80.8% 75.5% 77.1% 86.7% 84.5% 38.4% 
                                                        B                       G     G           I                 J     J                 Q     Q 
 
           G  ANY OF THE CITY’S OFF-STREET HIKING,    230   210   212   228   123   230    87   238   201    56   153   158   252   184   249   157    33 
           BIKING, AND JOGGING TRAILS               75.2% 51.2% 59.6% 63.3% 67.2% 66.9% 46.1% 70.4% 53.6% 48.8% 65.5% 67.0% 61.3% 62.5% 78.8% 64.6% 21.6% 
                                                        B                       G     G           I                 J     J                PQ     Q 
 
           A.  LAGOON VALLEY PARK                     223   176   194   205   103   218    78   216   182    50   150   137   228   166   229   143    27 
                                                    72.9% 42.9% 54.5% 56.9% 56.1% 63.4% 41.3% 64.0% 48.4% 43.3% 64.4% 58.2% 55.3% 56.4% 72.3% 58.9% 17.3% 
                                                        B                       G     G           I                 J     J                PQ     Q 
 
           M.  ANY CITY-OPERATED COMMUNITY CENTER     207   190   156   241    89   213    95   231   166    52   149   138   238   155   212   147    37 
                                                    67.6% 46.4% 43.9% 66.8% 48.5% 62.2% 50.1% 68.4% 44.3% 45.2% 63.8% 58.5% 57.8% 52.6% 67.0% 60.5% 23.9% 
                                                        B                 C          EG           I                 J     J                 Q     Q 
 
           K.  ANY OF THE CITY’S GROUP PICNIC         160   148   132   176    88   152    68   179   128    48   116    95   176   128   174   109    25 
           AREAS                                    52.3% 36.1% 37.1% 48.8% 48.1% 44.3% 35.7% 53.1% 34.0% 41.8% 49.6% 40.4% 42.7% 43.6% 54.9% 44.7% 16.3% 
                                                        B                 C     G     G           I                                        PQ     Q 
 
           D.  ANY CITY-OPERATED BASEBALL OR          155   111   126   140    56   159    51   170    95    33    85   104   145   118   155    89    22 
           SOFTBALL FIELD                           50.7% 27.0% 35.6% 38.7% 30.9% 46.2% 26.7% 50.3% 25.4% 28.3% 36.3% 44.0% 35.3% 39.9% 48.9% 36.5% 14.4% 
                                                        B                            EG           I                       J                PQ     Q 
 
           B.  CENTENNIAL PARK                        133   102   115   120    59   135    41   145    88    35    66    96   108   125   156    65    14 
                                                    43.5% 24.8% 32.3% 33.2% 32.0% 39.3% 21.6% 43.1% 23.5% 30.2% 28.4% 40.7% 26.3% 42.5% 49.4% 26.6%  8.8% 
                                                        B                       G     G           I                       K           M    PQ     Q 
 
           E.  ANY CITY-OPERATED SOCCER FIELD,        124   107   112   120    67   129    35   156    74    28    73    92   131   100   147    72    10 
           INCLUDING THOSE IN CENTENNIAL PARK       40.5% 26.1% 31.4% 33.1% 36.8% 37.5% 18.5% 46.2% 19.8% 24.3% 31.1% 38.9% 31.7% 33.8% 46.5% 29.8%  6.8% 
                                                        B                       G     G           I                       J                PQ     Q 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Summary Table:  Q1.  Within the last six months, do you recall having personally visited <INSERT LOCATION>; yes or no? 
Percentage of respondents stating "YES" only. 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           I.  THE POOL AT GRAHAM AQUATIC CENTER      114    75    75   114    47   119    23   138    51    16    75    70   117    71   119    60    10 
                                                    37.3% 18.3% 21.2% 31.6% 25.8% 34.6% 12.2% 40.8% 13.7% 14.3% 32.1% 29.8% 28.4% 24.2% 37.7% 24.6%  6.3% 
                                                        B                 C     G     G           I                 J     J                PQ     Q 
 
           F.  ANY CITY TENNIS COURT                   97    73    93    77    52    90    29   104    65    14    68    58    86    83   110    49    10 
                                                    31.7% 17.8% 26.2% 21.3% 28.1% 26.1% 15.3% 30.9% 17.3% 12.2% 29.1% 24.7% 21.0% 28.1% 34.8% 20.2%  6.8% 
                                                        B                       G     G           I                 J     J           M    PQ     Q 
 
           J.  THE DOG PARK AT LAGOON VALLEY PARK      95    74    73    97    45    96    29    85    84    27    64    47    93    74    92    66    12 
                                                    31.0% 18.1% 20.4% 26.8% 24.4% 28.0% 15.2% 25.2% 22.4% 23.4% 27.3% 19.9% 22.5% 25.0% 29.0% 27.0%  7.6% 
                                                        B                       G     G                                                     Q     Q 
 
           H.  GEORGIE DUKE SPORTS CENTER OR THE       92    58    66    84    37    88    25   102    47    22    44    61    81    68    98    46     6 
           GYMNASIUM ON DAVIS STREET                30.1% 14.2% 18.6% 23.3% 20.3% 25.7% 13.0% 30.3% 12.4% 18.9% 18.9% 26.1% 19.7% 23.0% 31.0% 18.8%  3.9% 
                                                        B                             G           I                                        PQ     Q 
 
           L.  THE MCBRIDE CENTER TO PARTICIPATE       48    61    41    68    15    36    58    41    68    25    30    27    61    48    48    42    18 
           IN SENIOR ACTIVITIES                     15.7% 14.9% 11.6% 18.7%  8.0% 10.5% 30.7% 12.2% 18.0% 21.4% 12.9% 11.7% 14.8% 16.1% 15.1% 17.3% 11.5% 
                                                                          C                EF           H     L 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q2.  Within the last six months, about how often have you visited any of the city's recreational facilities or parks?  
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (4)  FOUR OR MORE TIMES A MONTH            190   127   154   162    69   185    63   189   125    31   100   130   166   146   317     -     - 
                                                    62.1% 30.9% 43.4% 45.0% 37.4% 53.9% 33.1% 56.1% 33.4% 27.1% 42.8% 55.4% 40.2% 49.5%  100%             
                                                        B                            EG           I                 J    JK           M 
 
           (3)  TWO OR THREE TIMES A MONTH             61   103    82    82    58    71    35    84    80    26    68    46   105    58     -   164     - 
                                                    19.9% 25.0% 23.1% 22.6% 31.4% 20.7% 18.5% 24.8% 21.3% 22.6% 29.1% 19.7% 25.5% 19.6%       67.2%       
                                                                               FG                                   L 
 
           (2)  ABOUT ONCE A MONTH                     36    44    32    48    17    34    29    28    52    20    24    22    46    33     -    80     - 
                                                    11.8% 10.7%  8.9% 13.4%  9.4%  9.8% 15.3%  8.2% 13.9% 17.3% 10.5%  9.5% 11.1% 11.2%       32.8%       
                                                                                                        H 
 
           (1)  LESS THAN ONCE A MONTH                 16    89    59    45    33    38    33    31    73    19    28    28    65    39     -     -   105 
                                                     5.2% 21.6% 16.7% 12.6% 18.2% 11.1% 17.4%  9.1% 19.4% 16.8% 12.0% 11.9% 15.7% 13.2%             68.0% 
                                                              A                             F           H 
 
           (0)  NEVER                                   3    46    28    21     6    15    28     6    43    18    13     8    29    18     -     -    49 
                                                     1.0% 11.3%  7.8%  6.0%  3.5%  4.4% 14.5%  1.9% 11.4% 15.6%  5.5%  3.3%  7.1%  6.1%             32.0% 
                                                              A                            EF           H    KL 
 
           *  DON'T KNOW / REFUSED                      -     2     1     2     -     -     2     -     2     1     -     1     1     1     -     -     - 
                                                           0.5%  0.1%  0.5%              1.1%        0.6%  0.6%        0.2%  0.3%  0.3%                   
 
           MEAN                                      3.37  2.43  2.78  2.89  2.81  3.09  2.39  3.24  2.46  2.29  2.92  3.12  2.76  2.93  4.00  2.67  0.68 
                                                        B                       G    EG           I                 J     J                PQ     Q 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q3.  What would you consider to be your personal favorite Vacaville-area recreational activity? 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           BASEBALL OR SOFTBALL                        65    33    48    50    24    56    18    63    33    11    35    37    55    41    56    31    11 
                                                    21.2%  8.0% 13.5% 13.8% 13.0% 16.4%  9.4% 18.7%  8.7%  9.7% 15.0% 15.8% 13.3% 14.0% 17.8% 12.7%  6.9% 
                                                        B                             G           I                                         Q 
 
           WALKING TRAILS                              62    42    39    65    18    48    38    41    62    18    37    28    47    54    55    36    13 
                                                    20.3% 10.2% 10.9% 18.0% 10.0% 13.9% 19.9% 12.2% 16.6% 15.5% 15.8% 11.9% 11.4% 18.5% 17.5% 14.6%  8.3% 
                                                        B                 C                 E                                         M     Q 
 
           SOCCER                                      44    23    33    35    12    50     6    55    12     6    12    36    38    29    49    13     5 
                                                    14.4%  5.7%  9.2%  9.6%  6.3% 14.4%  3.3% 16.2%  3.1%  5.0%  5.2% 15.4%  9.3%  9.8% 15.5%  5.4%  3.3% 
                                                        B                            EG           I                      JK                PQ 
 
           SWIMMING OR POOL ACTIVITIES                 41    14    19    36     4    44     8    40    16     6    11    26    31    25    38    13     4 
                                                    13.4%  3.5%  5.4% 10.1%  2.2% 12.8%  4.1% 11.8%  4.2%  4.9%  4.9% 11.0%  7.5%  8.4% 12.0%  5.3%  2.9% 
                                                        B                 C          EG           I                      JK                PQ 
 
           CYCLING OR BIKING TRAILS                    34    23    32    24     9    35    12    27    30     4    21    19    35    22    31    24     1 
                                                    11.1%  5.5%  9.1%  6.7%  4.9% 10.3%  6.6%  8.0%  7.9%  3.1%  9.0%  8.1%  8.5%  7.4%  9.9% 10.0%  0.7% 
                                                        B                             E                             J     J                 Q     Q 
 
           HIKING                                      33    23    32    25    15    28    13    23    34     1    18    24    26    29    21    23    13 
                                                    10.8%  5.7%  8.9%  6.8%  8.0%  8.2%  7.0%  6.7%  8.9%  0.7%  7.8% 10.4%  6.4%  9.9%  6.6%  9.4%  8.2% 
                                                        B                                                           J     J 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
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Q3.  What would you consider to be your personal favorite Vacaville-area recreational activity? 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           LAGOON VALLEY AND OTHER PARKS               32    38    32    38    18    41    11    31    38     8    30    19    43    25    38    28     4 
                                                    10.5%  9.2%  9.0% 10.5%  9.8% 11.9%  5.9%  9.3% 10.2%  6.9% 12.9%  8.2% 10.5%  8.5% 12.1% 11.5%  2.3% 
                                                                                      G                                                     Q     Q 
 
           CITY PARK ACTIVITIES                        24    36    27    33    27    22    11    38    22     8    20    23    36    24    26    24    10 
                                                     7.8%  8.7%  7.6%  9.1% 14.7%  6.3%  6.0% 11.3%  5.8%  7.3%  8.5% 10.0%  8.6%  8.0%  8.2% 10.0%  6.3% 
                                                                               FG                 I 
 
           DOG PARK                                    21    11    12    20     4    18    10    11    22     2    15    13    19    13    20    10     2 
                                                     6.9%  2.8%  3.3%  5.7%  2.2%  5.4%  5.2%  3.2%  5.7%  1.5%  6.3%  5.5%  4.5%  4.3%  6.3%  4.3%  1.3% 
                                                        B                                                           J     J                 Q 
 
           ALAMO PARK                                  13    11    10    14     3    14     7    12    12     4     6     8     7    17    11    12     1 
                                                     4.2%  2.6%  2.7%  3.9%  1.5%  4.1%  3.5%  3.6%  3.1%  3.6%  2.6%  3.3%  1.7%  5.7%  3.5%  4.7%  0.7% 
                                                                                                                                      M     Q     Q 
 
           TENNIS                                      12     9    11    10     3     8     9     6    13     2    11     4     8    11    12     8     1 
                                                     3.9%  2.1%  3.1%  2.6%  1.8%  2.5%  4.7%  1.7%  3.4%  1.7%  4.7%  1.6%  2.1%  3.8%  3.7%  3.2%  0.6% 
                                                                                                                                            Q 
 
           CENTENNIAL PARK                             12     5    13     4     3    10     4    13     3     1     3    10     4    13    11     3     2 
                                                     3.9%  1.1%  3.6%  1.1%  1.8%  2.8%  1.9%  3.9%  0.7%  0.9%  1.3%  4.1%  1.0%  4.3%  3.5%  1.2%  1.6% 
                                                        B           D                             I                       J           M 
 
           RUNNING                                     10    16    17     8     9    13     3     9    17     4     4    12    13    13    15     7     4 
                                                     3.3%  3.8%  4.9%  2.3%  5.1%  3.9%  1.6%  2.5%  4.5%  3.3%  1.8%  5.0%  3.1%  4.4%  4.7%  2.7%  2.7% 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q3.  What would you consider to be your personal favorite Vacaville-area recreational activity? 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           ANDREW’S PARK                                9    21    10    20     7    13    11    13    17     9     9     9    19     9     6    16     9 
                                                     2.9%  5.1%  2.9%  5.4%  3.7%  3.7%  5.6%  3.9%  4.4%  7.5%  3.9%  3.9%  4.6%  3.2%  1.8%  6.5%  5.6% 
                                                                                                                                                  O 
 
           PICKLEBALL                                   7     -     2     5     -     2     5     1     6     -     1     3     -     7     6     1     - 
                                                     2.3%        0.6%  1.4%        0.6%  2.6%  0.3%  1.6%        0.4%  1.3%        2.4%  1.9%  0.4%       
 
           CREEKWALK CONCERTS                           5    12     4    13     3     8     6     7    10     3     5     7    10     7     2    12     3 
                                                     1.6%  2.9%  1.0%  3.6%  1.8%  2.3%  3.0%  1.9%  2.7%  2.9%  2.1%  2.9%  2.4%  2.3%  0.6%  4.7%  2.2% 
                                                                          C                                                                       O 
 
           BASKETBALL                                   5     6     7     4     5     5     1     6     5     3     5     1     3     7     9     2     - 
                                                     1.6%  1.5%  2.0%  1.2%  2.9%  1.4%  0.5%  1.8%  1.4%  2.8%  2.2%  0.4%  0.8%  2.4%  2.9%  0.8%       
 
           THEATER                                      4     7     2     9     1     3     6     3     8     3     2     2     7     4     1     4     6 
                                                     1.3%  1.6%  0.5%  2.4%  0.5%  1.0%  3.2%  0.8%  2.0%  2.3%  1.1%  0.9%  1.7%  1.2%  0.3%  1.6%  3.6% 
                                                                          C                                                                             O 
 
           YOUTH ACTIVITIES                             4     2     1     5     -     3     3     5     1     -     1     3     2     4     5     1     - 
                                                     1.3%  0.4%  0.2%  1.3%        0.8%  1.5%  1.4%  0.3%        0.4%  1.2%  0.4%  1.3%  1.5%  0.4%       
 
           SKATEBOARD PARK                              3     -     -     3     -     3     -     3     -     1     -     2     2     1     3     -     - 
                                                     1.0%              0.8%        0.9%        0.9%        0.9%        0.9%  0.5%  0.3%  0.9%             
 
           FOOTBALL                                     3     -     1     2     -     3     -     3     -     -     2     -     1     2     2     1     - 
                                                     1.0%        0.3%  0.6%        0.9%        0.9%              0.9%        0.2%  0.7%  0.6%  0.4%       
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q3.  What would you consider to be your personal favorite Vacaville-area recreational activity? 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           GOLF                                         3     8    10     1     2     5     4     3     8     3     3     3     7     3     6     1     4 
                                                     1.0%  2.0%  2.9%  0.2%  1.2%  1.4%  2.1%  0.8%  2.3%  2.8%  1.3%  1.3%  1.7%  1.1%  1.8%  0.4%  2.9% 
                                                                    D 
 
           THREE OAKS COMMUNITY CENTER                  2     3     3     3     -     1     4     3     3     1     1     3     4     1     2     4     - 
                                                     0.7%  0.8%  0.7%  0.7%        0.4%  2.0%  0.8%  0.7%  0.8%  0.6%  1.2%  1.0%  0.3%  0.5%  1.5%       
 
           ICE SKATING                                  2     2     2     2     -     4     -     4     -     -     -     4     3     1     -     3     1 
                                                     0.7%  0.4%  0.5%  0.5%        1.1%        1.1%                    1.5%  0.6%  0.3%        1.2%  0.5% 
 
           VALLEY                                       1     3     4     -     2     1     1     2     2     2     -     2     2     2     4     -     - 
                                                     0.3%  0.7%  1.1%        1.0%  0.3%  0.5%  0.5%  0.5%  1.5%        0.8%  0.5%  0.6%  1.2%             
 
           GYMNASTICS                                   1     3     2     2     3     2     -     3     1     1     1     2     1     4     2     2     - 
                                                     0.3%  0.8%  0.7%  0.6%  1.4%  0.5%        0.9%  0.4%  1.2%  0.6%  0.8%  0.2%  1.2%  0.7%  0.9%       
 
           CONCERTS OR MUSIC                            1    11     3     8     2     3     7     4     8     2     3     6     6     6     3     6     2 
                                                     0.3%  2.7%  1.0%  2.3%  1.0%  1.0%  3.5%  1.0%  2.2%  1.9%  1.2%  2.6%  1.5%  1.9%  1.1%  2.5%  1.5% 
                                                              A 
 
           MCBRIDE CENTER                               1     3     -     4     -     1     3     1     3     -     3     -     3     1     2     -     2 
                                                     0.3%  0.7%        1.0%        0.2%  1.7%  0.3%  0.7%        1.2%        0.7%  0.3%  0.5%        1.4% 
 
           DO NOT USE RECREATION AREAS                  -     4     4     -     2     2     1     2     2     -     1     1     2     3     1     -     3 
                                                           1.0%  1.2%        1.0%  0.5%  0.5%  0.5%  0.6%        0.3%  0.4%  0.4%  0.9%  0.2%        2.2% 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q3.  What would you consider to be your personal favorite Vacaville-area recreational activity? 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           BOWLING                                      -     3     3     -     2     1     -     1     2     2     -     1     3     -     -     2     1 
                                                           0.7%  0.8%        1.0%  0.3%        0.3%  0.5%  1.5%        0.4%  0.7%              0.7%  0.6% 
 
           VISITING THE LIBRARY                         -     6     2     4     2     3     1     -     6     1     -     1     6     -     -     -     6 
                                                           1.4%  0.6%  1.0%  1.2%  0.9%  0.4%        1.6%  0.6%        0.4%  1.4%                    3.8% 
 
           SHOPPING                                     -     3     -     3     1     2     -     3     -     2     1     -     3     -     1     1     1 
                                                           0.7%        0.8%  0.7%  0.5%        0.9%        1.8%  0.4%        0.7%        0.3%  0.3%  0.8% 
 
           CHRISTMAS LIGHTING                           -     4     1     3     -     3     1     2     2     1     -     2     2     2     -     2     2 
                                                           0.9%  0.3%  0.7%        0.8%  0.4%  0.6%  0.4%  0.6%        0.9%  0.4%  0.6%        0.8%  1.0% 
 
           SENIOR CENTER                                -     2     1     1     -     -     2     -     2     2     -     -     1     1     -     1     1 
                                                           0.5%  0.2%  0.4%              1.1%        0.6%  1.8%              0.3%  0.2%        0.6%  0.5% 
 
           FARMERS MARKET                               -     2     1     1     -     2     -     -     2     1     -     -     2     -     -     1     1 
                                                           0.4%  0.2%  0.2%        0.5%              0.4%  0.7%              0.4%              0.3%  0.6% 
 
           AL PATCH MEMORIAL PARK                       -     3     1     2     -     2     1     1     2     -     1     2     3     -     -     1     2 
                                                           0.8%  0.3%  0.6%        0.6%  0.6%  0.3%  0.6%        0.4%  0.9%  0.8%              0.5%  1.3% 
 
           OTHER                                       22    45    38    29    26    27    15    27    40    11    25    12    52    15    27    26    14 
                                                     7.2% 11.1% 10.8%  8.1% 14.1%  7.9%  7.7%  8.1% 10.7%  9.8% 10.6%  5.1% 12.7%  5.2%  8.6% 10.6%  9.0% 
                                                                                                                    L           N 
 
           DON'T KNOW / NO ANSWER                       8    63    31    39    17    26    28    22    49    20    27    11    43    27     6    15    48 
                                                     2.6% 15.3%  8.8% 10.9%  9.3%  7.5% 14.8%  6.6% 12.9% 17.7% 11.4%  4.7% 10.5%  9.1%  1.9%  6.2% 31.3% 
                                                              A                             F           H     L     L                             O    OP 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Mean Summary Table:  Q4.  Vacaville has three basic categories of public parks ... <INSERT DESCRIPTION:  Do you think the total amount of  
land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
3 pt. scale: (3=Too much, 2=About right, 1=Too light) 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           A.  NEIGHBORHOOD PARKS ARE SMALL LOCAL     295   396   346   345   174   337   180   335   352   111   231   227   400   284   307   236   146 
           PARKS DESIGNED TO SERVE THEIR IMMEDIATE   1.77  1.83  1.79  1.83  1.76  1.81  1.84  1.80  1.81  1.80  1.81  1.81  1.81  1.79  1.77  1.80  1.89 
           NEIGHBORHOOD                                                                                                                                 O 
 
           C.  CENTENNIAL PARK, ON BROWNS VALLEY      262   334   310   286   154   292   150   287   306    94   188   208   333   256   269   194   130 
           ROAD, IS INTENDED TO SERVE THE ENTIRE     1.72  1.90  1.81  1.83  1.89  1.76  1.86  1.77  1.87  1.89  1.85  1.74  1.88  1.75  1.69  1.86  2.04 
           COMMUNITY                                          A                 F                       H                       N                 O    OP 
 
           B.  COMMUNITY PARKS ARE MEDIUM-SIZE        297   392   346   343   179   331   179   334   352   109   227   230   397   283   308   237   142 
           PARKS, OFTEN WITH LIGHTED ATHLETIC        1.65  1.85  1.78  1.74  1.79  1.70  1.84  1.71  1.81  1.82  1.78  1.70  1.79  1.72  1.68  1.77  1.94 
           FIELDS, TRAILS, LARGE GROUP PICNIC                 A                             F           H     L                                   O    OP 
           AREAS, AND RESTROOMS                     
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q4.  <INSERT DESCRIPTION:  Do you think the total amount of land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
a.  Neighborhood parks are small local parks designed to serve their immediate neighborhood. They typically include a playground, some  
individual picnic facilities, a grass field area, and perhaps a basketball or tennis court. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  TOO MUCH                                3     7     6     4     -     4     6     6     4     2     1     6     6     3     3     3     3 
                                                     1.0%  1.8%  1.8%  1.1%        1.1%  3.4%  1.7%  1.2%  2.1%  0.3%  2.6%  1.5%  1.2%  0.9%  1.3%  2.1% 
 
           (2)  ABOUT RIGHT                           221   315   259   277   133   265   139   256   277    84   185   171   314   217   230   183   123 
                                                    72.2% 76.9% 72.9% 76.9% 72.7% 77.1% 73.1% 76.0% 73.7% 72.7% 79.3% 72.6% 76.2% 73.6% 72.5% 75.3% 80.0% 
 
           (1)  TOO LITTLE                             71    73    81    64    41    68    35    73    71    25    45    50    80    63    75    49    19 
                                                    23.2% 17.9% 22.7% 17.7% 22.5% 19.9% 18.5% 21.8% 18.9% 21.6% 19.3% 21.3% 19.4% 21.5% 23.7% 20.3% 12.5% 
                                                                                                                                            Q     Q 
 
           *  DON'T KNOW / NO ANSWER                   11    14     9    16     9     7    10     2    23     4     2     8    12    11     9     8     8 
                                                     3.6%  3.4%  2.6%  4.4%  4.8%  1.9%  5.1%  0.5%  6.2%  3.6%  1.0%  3.5%  2.9%  3.7%  2.9%  3.2%  5.3% 
                                                                                                        H 
 
           MEAN                                      1.77  1.83  1.79  1.83  1.76  1.81  1.84  1.80  1.81  1.80  1.81  1.81  1.81  1.79  1.77  1.80  1.89 
                                                                                                                                                        O 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q4.  <INSERT DESCRIPTION:  Do you think the total amount of land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
b.  Community parks are medium-size parks, often with lighted athletic fields, trails, large group picnic areas, and restrooms.  They're  
designed to serve larger portions of the Vacaville community. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  TOO MUCH                                5    12     8     9     2     9     7     6    11     3     3     6    11     6     5     5     7 
                                                     1.6%  3.0%  2.3%  2.5%  0.9%  2.6%  3.5%  1.8%  3.0%  3.0%  1.3%  2.4%  2.7%  2.0%  1.6%  2.1%  4.5% 
 
           (2)  ABOUT RIGHT                           183   308   254   237   139   215   137   227   262    83   171   149   293   193   198   172   120 
                                                    59.8% 75.1% 71.6% 65.6% 75.7% 62.6% 72.4% 67.2% 69.9% 71.5% 73.5% 63.4% 71.1% 65.4% 62.6% 70.6% 77.8% 
                                                              A                 F           F                       L                                   O 
 
           (1)  TOO LITTLE                            109    72    84    97    38   108    35   102    78    23    53    76    94    84   105    60    15 
                                                    35.6% 17.6% 23.6% 26.9% 20.9% 31.3% 18.5% 30.2% 20.8% 19.9% 22.5% 32.2% 22.7% 28.7% 33.1% 24.7% 10.0% 
                                                        B                            EG           I                      JK                PQ     Q 
 
           *  DON'T KNOW / NO ANSWER                    9    18     9    18     4    12    10     3    24     6     6     5    14    11     9     6    12 
                                                     2.9%  4.4%  2.5%  5.0%  2.4%  3.5%  5.5%  0.8%  6.4%  5.6%  2.7%  2.0%  3.5%  3.9%  2.8%  2.5%  7.7% 
                                                                                                        H                                              OP 
 
           MEAN                                      1.65  1.85  1.78  1.74  1.79  1.70  1.84  1.71  1.81  1.82  1.78  1.70  1.79  1.72  1.68  1.77  1.94 
                                                              A                             F           H     L                                   O    OP 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q4.  <INSERT DESCRIPTION:  Do you think the total amount of land currently developed for <INSERT PARKS> in Vacaville is <INSERT SCALE>? 
c.  Centennial Park, on Browns Valley Road, is intended to serve the entire community.  Thirty-six acres are currently developed, with  
lighted athletic fields, nature trails, tennis courts, and supporting facilities. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  TOO MUCH                               23    25    26    21    11    25    11    26    21     7    14    18    31    16    18    10    19 
                                                     7.5%  6.0%  7.4%  5.9%  6.1%  7.3%  6.0%  7.8%  5.7%  5.9%  6.0%  7.7%  7.6%  5.6%  5.6%  4.2% 12.7% 
                                                                                                                                                       OP 
 
           (2)  ABOUT RIGHT                           142   252   200   194   114   173   107   169   222    70   131   118   230   158   149   146    97 
                                                    46.4% 61.4% 56.2% 53.8% 62.5% 50.3% 56.2% 50.1% 59.1% 60.5% 56.3% 50.1% 55.8% 53.6% 47.2% 59.8% 63.2% 
                                                              A                 F                       H                                         O     O 
 
           (1)  TOO LITTLE                             97    58    84    70    28    94    32    92    62    17    43    72    72    82   102    38    14 
                                                    31.7% 14.1% 23.7% 19.5% 15.3% 27.4% 17.1% 27.4% 16.6% 15.2% 18.3% 30.5% 17.5% 27.7% 32.1% 15.8%  9.0% 
                                                        B                            EG           I                      JK           M    PQ 
 
           *  DON'T KNOW / NO ANSWER                   44    76    45    75    29    51    39    50    70    21    45    28    79    39    48    49    23 
                                                    14.4% 18.5% 12.7% 20.8% 16.0% 15.0% 20.7% 14.8% 18.7% 18.5% 19.4% 11.7% 19.2% 13.2% 15.0% 20.2% 15.2% 
                                                                          C                                         L           N 
 
           MEAN                                      1.72  1.90  1.81  1.83  1.89  1.76  1.86  1.77  1.87  1.89  1.85  1.74  1.88  1.75  1.69  1.86  2.04 
                                                              A                 F                       H                       N                 O    OP 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q5.  The city is considering future expansion of Centennial Park.  What suggestions, if any, would you make to the city about how to  
improve or add to Centennial Park.  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           BASEBALL AND SOFTBALL FIELDS                54    12    27    39     9    47    10    48    17     2    18    29    32    34    32    25     8 
                                                    17.6%  2.9%  7.5% 10.9%  4.7% 13.7%  5.3% 14.3%  4.6%  1.7%  7.7% 12.3%  7.8% 11.4% 10.0% 10.4%  5.3% 
                                                        B                            EG           I                 J     J 
 
           SOCCER FIELDS                               38     8    21    25     2    37     7    36    10     3     9    27    25    20    33    10     2 
                                                    12.4%  1.9%  6.0%  6.8%  1.1% 10.7%  3.7% 10.7%  2.6%  2.6%  4.0% 11.3%  6.1%  6.7% 10.5%  4.2%  1.2% 
                                                        B                            EG           I                      JK                PQ 
 
           HIKING, BIKING AND/OR JOGGING TRAILS        35    25    32    28     8    32    20    17    44     4    27    20    22    38    26    26     8 
                                                    11.4%  6.1%  8.9%  7.9%  4.4%  9.3% 10.5%  4.9% 11.6%  3.7% 11.6%  8.4%  5.4% 12.9%  8.3% 10.5%  5.5% 
                                                        B                             E     E           H           J                 M 
 
           AQUATICS FACILITIES OR SWIMMING POOLS       33     4     9    28     4    24     9    26    11     6     7    16    16    21    30     6     1 
                                                    10.8%  0.9%  2.4%  7.8%  2.2%  7.0%  4.7%  7.7%  2.9%  4.9%  3.0%  6.6%  3.8%  7.2%  9.4%  2.6%  0.5% 
                                                        B                 C           E           I                                        PQ 
 
           NATURAL OPEN SPACE OR OTHER LANDSCAPING     27    19    26    20     9    24    13    14    31     5    15    16    18    27    22    21     3 
                                                     8.8%  4.5%  7.3%  5.4%  4.7%  7.0%  6.7%  4.3%  8.3%  4.2%  6.5%  6.6%  4.4%  9.0%  7.0%  8.5%  1.8% 
                                                        B                                               H                             M     Q     Q 
 
           DOG PARK                                    25    25    18    32    12    30     8    17    33     6    20    18    24    26    27    20     3 
                                                     8.2%  6.1%  5.1%  8.8%  6.4%  8.7%  4.3%  5.0%  8.8%  4.9%  8.4%  7.7%  5.7%  8.9%  8.6%  8.0%  1.9% 
                                                                                      G                                                     Q     Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q5.  The city is considering future expansion of Centennial Park.  What suggestions, if any, would you make to the city about how to  
improve or add to Centennial Park.  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           MORE SAFETY AND SECURITY OR LIGHTING        20    14    18    16     2    20    12    17    18     4    10    16    18    16    22     7     5 
                                                     6.5%  3.5%  5.1%  4.4%  1.2%  5.8%  6.3%  4.9%  4.7%  3.2%  4.4%  6.9%  4.3%  5.6%  6.9%  2.8%  3.5% 
                                                                                      E     E                                               P 
 
           NO CHANGE REQUIRED                          16    31    22    24    13    19    15    20    26    10    17     9    27    19    13    15    18 
                                                     5.2%  7.5%  6.3%  6.7%  6.9%  5.6%  7.7%  5.9%  6.9%  8.7%  7.2%  3.8%  6.6%  6.3%  4.2%  6.3% 11.7% 
                                                                                                                                                        O 
 
           BETTER RESTROOMS                            15    18    12    21     8    18     7    21    12     7    10    12    18    14    21     9     3 
                                                     4.9%  4.4%  3.4%  5.7%  4.5%  5.3%  3.4%  6.3%  3.1%  6.4%  4.2%  5.0%  4.4%  4.7%  6.5%  3.8%  1.9% 
                                                                                                                                            Q 
 
           PARK BENCHES, SEATING OR  PICNIC AREAS      14    11     9    16     8    11     6    12    13     4     7    10    14    10     9     9     7 
                                                     4.6%  2.7%  2.5%  4.5%  4.4%  3.2%  3.1%  3.5%  3.5%  3.9%  2.9%  4.1%  3.5%  3.3%  2.9%  3.8%  4.3% 
 
           TENNIS OR PICKLEBALL                        14     -     3    11     2     4     8     4    10     1     5     3     5     9    11     3     - 
                                                     4.6%        0.8%  3.0%  1.1%  1.2%  4.2%  1.2%  2.7%  0.9%  2.1%  1.3%  1.2%  3.1%  3.5%  1.2%       
                                                                          C                 F 
 
           MORE PLAYGROUNDS                            11    13     9    15    12     6     6    17     7     1    11     9    19     5    12     9     4 
                                                     3.6%  3.2%  2.7%  4.0%  6.4%  1.9%  3.1%  5.0%  1.9%  0.9%  4.5%  3.6%  4.5%  1.8%  3.7%  3.6%  2.3% 
                                                                                                  I                 J           N 
 
           IMPROVE PARKING                             10    14    12    12     3    16     5    17     6     1     5    13    15     8    13     7     3 
                                                     3.3%  3.3%  3.3%  3.3%  1.4%  4.7%  2.6%  5.1%  1.7%  1.2%  2.3%  5.4%  3.8%  2.8%  4.0%  3.0%  1.8% 
                                                                                      E           I                       J 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q5.  The city is considering future expansion of Centennial Park.  What suggestions, if any, would you make to the city about how to  
improve or add to Centennial Park.  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TRACK                                        9     4     5     9     3     9     1    10     4     2     4     7     4     9    11     3     - 
                                                     2.9%  1.1%  1.3%  2.4%  1.9%  2.6%  0.5%  2.9%  1.0%  1.5%  1.7%  2.8%  1.1%  3.1%  3.4%  1.2%       
                                                                                      G 
 
           BASKETBALL COURTS                            7    13    12     7     9     9     1     8    11     2     3    12     8    12    13     3     3 
                                                     2.3%  3.1%  3.5%  2.0%  5.1%  2.8%  0.5%  2.5%  3.1%  1.9%  1.2%  5.1%  1.8%  4.1%  4.1%  1.3%  2.3% 
                                                                                G     G                                   K                 P 
 
           GYMNASIUM                                    6     -     4     2     -     5     1     4     2     -     2     4     2     3     6     -     - 
                                                     2.0%        1.1%  0.6%        1.5%  0.5%  1.2%  0.5%        0.9%  1.7%  0.5%  1.0%  1.9%             
 
           BMX/SKATE PARKS                              5     8     6     7     5     7     1     5     8     2     4     3    10     2     5     5     2 
                                                     1.6%  1.9%  1.7%  1.9%  2.6%  2.0%  0.6%  1.5%  2.0%  2.0%  1.9%  1.4%  2.4%  0.7%  1.6%  2.2%  1.6% 
 
           CONCESSIONS                                  5     6     8     3     5     6     -     6     5     4     -     4     8     3     4     4     2 
                                                     1.6%  1.4%  2.2%  0.7%  2.7%  1.6%        1.7%  1.3%  3.8%        1.7%  1.9%  0.9%  1.3%  1.8%  1.4% 
 
           GOLF                                         4     7     9     2     -     6     5     3     7     3     3     3     5     5     6     2     3 
                                                     1.3%  1.6%  2.4%  0.5%        1.7%  2.5%  0.9%  2.0%  2.4%  1.2%  1.5%  1.2%  1.9%  2.0%  0.7%  1.6% 
 
           FOOTBALL FIELDS                              4     3     7     -     2     5     1     4     3     -     1     3     5     3     6     1     1 
                                                     1.3%  0.8%  2.1%        1.0%  1.4%  0.5%  1.2%  0.9%        0.3%  1.3%  1.1%  0.9%  1.8%  0.3%  0.6% 
 
           VARIETY OF ACTIVITIES OR FACILITIES          3    19    16     6     8     8     6    10    11     2     8     5    11    10     7     5    10 
                                                     1.0%  4.5%  4.4%  1.6%  4.5%  2.3%  2.9%  3.1%  3.0%  1.4%  3.3%  2.3%  2.7%  3.5%  2.1%  2.0%  6.6% 
                                                              A     D                                                                                  OP 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q5.  The city is considering future expansion of Centennial Park.  What suggestions, if any, would you make to the city about how to  
improve or add to Centennial Park.  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           PRACTICE FIELDS                              3     4     5     3     2     6     -     7     -     -     1     6     2     6     6     1     - 
                                                     1.0%  1.1%  1.3%  0.8%  1.0%  1.6%        2.2%              0.4%  2.7%  0.4%  1.9%  2.0%  0.4%       
 
           WATER FOUNTAIN                               3     -     1     2     1     2     -     2     1     2     1     -     2     1     2     1     - 
                                                     1.0%        0.3%  0.6%  0.5%  0.6%        0.6%  0.3%  1.7%  0.4%        0.5%  0.3%  0.6%  0.4%       
 
           DISC GOLF                                    3     -     1     2     1     2     -     1     2     -     1     1     1     2     1     2     - 
                                                     1.0%        0.3%  0.6%  0.5%  0.6%        0.3%  0.5%        0.4%  0.4%  0.2%  0.7%  0.3%  0.8%       
 
           IMPROVE MARKETING OR PARK SIGNAGE            2     4     1     4     3     3     1     2     4     -     2     2     2     4     2     1     3 
                                                     0.7%  1.0%  0.4%  1.2%  1.4%  0.8%  0.4%  0.7%  1.0%        0.8%  1.1%  0.4%  1.5%  0.6%  0.6%  1.7% 
 
           FAMILY-FRIENDLY ACTIVITIES                   2    10     5     8     7     2     3     5     7     5     3     4     7     5     3     5     4 
                                                     0.7%  2.5%  1.3%  2.1%  4.1%  0.5%  1.5%  1.5%  1.9%  4.5%  1.4%  1.6%  1.7%  1.7%  0.9%  2.3%  2.5% 
 
           IMPROVE ACCESSIBILITY OR PUBLIC              1     6     5     2     -     5     2     3     4     -     -     5     4     3     2     1     4 
           TRANSPORTATION                            0.3%  1.4%  1.3%  0.6%        1.4%  0.9%  0.9%  1.0%              2.0%  0.9%  1.0%  0.6%  0.4%  2.4% 
 
           FISHING POND                                 1     2     2     1     1     2     1     -     3     -     1     1     1     2     2     1     1 
                                                     0.3%  0.5%  0.6%  0.3%  0.5%  0.5%  0.4%        0.9%        0.6%  0.4%  0.4%  0.6%  0.5%  0.4%  0.5% 
 
           IMPROVE MAINTENANCE OR CLEANLINESS           -     5     4     1     2     3     -     1     4     1     -     2     3     2     1     -     4 
                                                           1.2%  1.1%  0.3%  1.2%  0.8%        0.2%  1.1%  0.9%        0.7%  0.8%  0.6%  0.2%        2.8% 
 
           IMPROVE HANDICAP ACCESSIBILITY               -     2     1     2     -     2     1     1     1     2     -     -     2     -     1     2     - 
                                                           0.6%  0.2%  0.4%        0.5%  0.4%  0.2%  0.4%  2.0%              0.6%        0.2%  0.6%       
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q5.  The city is considering future expansion of Centennial Park.  What suggestions, if any, would you make to the city about how to  
improve or add to Centennial Park.  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           OTHER                                       11    24    20    16    10    20     5    18    16     5    11     9    22    13    18    11     6 
                                                     3.6%  5.9%  5.5%  4.3%  5.6%  5.8%  2.7%  5.3%  4.3%  4.2%  4.8%  3.8%  5.4%  4.4%  5.6%  4.5%  3.9% 
 
           DON'T KNOW / NO ANSWER                      72   193   135   129    76   102    87   116   148    59    88    75   172    86    87   102    75 
                                                    23.5% 47.0% 38.1% 35.9% 41.5% 29.8% 45.6% 34.3% 39.3% 51.3% 37.8% 32.0% 41.8% 29.1% 27.4% 42.1% 48.5% 
                                                              A                 F           F                KL                 N                 O     O 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Mean Summary Table:  Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
3 pt. scale: (3=Very interested, 2=Moderately interested, 1=Not very interested) 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           C.  THE SAFETY OF VACAVILLE’S PARKS AND    299   391   346   344   180   336   174   334   353   107   229   230   400   282   311   238   139 
           OUTDOOR RECREATION AMENITIES              3.25  3.35  3.34  3.28  3.31  3.28  3.36  3.27  3.36  3.18  3.35  3.31  3.31  3.30  3.32  3.36  3.19 
                                                                                                                                                  Q 
 
           B.  THE MAINTENANCE OF VACAVILLE’S         303   398   351   350   179   340   182   332   367   110   230   232   403   289   310   242   147 
           PARKS AND OUTDOOR RECREATION AMENITIES    3.22  3.49  3.38  3.36  3.38  3.36  3.38  3.35  3.40  3.31  3.40  3.33  3.37  3.36  3.33  3.41  3.38 
                                                              A 
 
           A  THE OVERALL QUALITY OF VACAVILLE’S      305   401   352   354   182   341   183   335   368   112   232   233   407   290   314   242   148 
           PARKS AND OUTDOOR RECREATION AMENITIES    3.18  3.48  3.35  3.34  3.39  3.27  3.45  3.28  3.41  3.42  3.37  3.31  3.36  3.33  3.29  3.43  3.33 
                                                              A                             F           H                                         O 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
a.  The overall quality of Vacaville's  parks and outdoor recreation amenities 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (4)  VERY SATISFIED                        101   206   158   149    77   134    97   133   175    53   106    94   182   121   129   114    62 
                                                    33.0% 50.4% 44.5% 41.4% 42.0% 38.9% 51.2% 39.4% 46.5% 45.9% 45.5% 40.2% 44.1% 41.0% 40.8% 46.8% 40.3% 
                                                              A                             F 
 
           (3)  MODERATELY SATISFIED                  167   183   168   182    99   176    75   171   177    54   112   119   201   145   155   119    76 
                                                    54.6% 44.6% 47.2% 50.5% 54.1% 51.2% 39.8% 50.7% 47.1% 46.4% 48.2% 50.5% 48.8% 49.3% 49.0% 48.9% 49.5% 
                                                        B                       G     G 
 
           (2)  NOT VERY SATISFIED                     28     8    19    18     6    24     7    26    11     5     7    18    14    22    22     8     7 
                                                     9.2%  2.0%  5.3%  4.9%  3.2%  6.9%  3.7%  7.6%  2.9%  4.0%  3.1%  7.5%  3.4%  7.3%  6.9%  3.1%  4.4% 
                                                        B                                         I                       K           M     P 
 
           (1)  NOT AT ALL SATISFIED                    9     4     8     5     -     9     4     6     6     1     6     2    11     2     8     2     3 
                                                     2.9%  0.9%  2.1%  1.4%        2.6%  2.0%  1.8%  1.5%  0.5%  2.7%  0.8%  2.6%  0.7%  2.5%  0.6%  2.0% 
                                                                                                                                N 
 
           *  DON'T KNOW / NO ANSWER                    1     9     3     6     1     2     6     2     8     4     1     2     5     5     2     1     6 
                                                     0.3%  2.1%  0.9%  1.8%  0.7%  0.5%  3.4%  0.5%  2.1%  3.2%  0.4%  1.0%  1.1%  1.7%  0.7%  0.6%  3.8% 
                                                              A                             F 
 
           MEAN                                      3.18  3.48  3.35  3.34  3.39  3.27  3.45  3.28  3.41  3.42  3.37  3.31  3.36  3.33  3.29  3.43  3.33 
                                                              A                             F           H                                         O 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
b.  The maintenance of Vacaville's parks and outdoor recreation amenities 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (4)  VERY SATISFIED                        120   222   177   165    88   160    94   154   187    49   117   109   193   143   148   122    71 
                                                    39.2% 54.2% 49.9% 45.7% 48.1% 46.7% 49.4% 45.8% 49.7% 42.1% 50.1% 46.2% 46.9% 48.5% 46.8% 50.0% 46.2% 
                                                              A 
 
           (3)  MODERATELY SATISFIED                  140   154   141   153    75   149    70   143   150    51    93    98   176   115   129   101    64 
                                                    45.8% 37.5% 39.8% 42.3% 41.0% 43.4% 36.8% 42.4% 39.9% 44.6% 39.9% 41.7% 42.8% 39.0% 40.7% 41.4% 41.3% 
                                                        B 
 
           (2)  NOT VERY SATISFIED                     32    16    20    28    11    25    12    29    19     7    16    18    25    22    22    16     9 
                                                    10.5%  3.8%  5.6%  7.7%  5.9%  7.3%  6.2%  8.6%  4.9%  6.0%  6.7%  7.7%  6.1%  7.6%  7.0%  6.6%  6.1% 
                                                        B 
 
           (1)  NOT AT ALL SATISFIED                   11     7    13     5     5     6     7     5    12     3     5     7     9     8    11     4     3 
                                                     3.6%  1.6%  3.5%  1.4%  2.7%  1.7%  3.5%  1.5%  3.1%  3.0%  2.1%  3.0%  2.1%  2.8%  3.5%  1.5%  1.7% 
 
           *  DON'T KNOW / NO ANSWER                    3    12     4    10     4     3     8     6     9     5     3     3     9     6     6     1     7 
                                                     1.0%  2.9%  1.2%  2.9%  2.2%  0.8%  4.1%  1.7%  2.4%  4.3%  1.2%  1.4%  2.1%  2.0%  2.0%  0.6%  4.6% 
                                                                                            F                                                           P 
 
           MEAN                                      3.22  3.49  3.38  3.36  3.38  3.36  3.38  3.35  3.40  3.31  3.40  3.33  3.37  3.36  3.33  3.41  3.38 
                                                              A 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q6.  How satisfied are you with <INSERT LIST>?  Very, moderately, not very, or not at all satisfied? 
c.  The safety of Vacaville's parks and outdoor recreation amenities 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (4)  VERY SATISFIED                        113   185   163   135    87   125    87   131   167    42   109    94   172   121   138   107    52 
                                                    36.9% 45.2% 46.0% 37.4% 47.6% 36.3% 45.7% 38.8% 44.6% 36.0% 46.9% 40.0% 41.8% 41.1% 43.5% 44.1% 34.0% 
                                                              A     D           F           F 
 
           (3)  MODERATELY SATISFIED                  155   167   146   176    69   185    68   171   150    51    96   116   188   131   144   111    67 
                                                    50.7% 40.7% 41.1% 48.8% 37.9% 53.8% 35.8% 50.6% 40.0% 43.8% 41.0% 49.5% 45.6% 44.3% 45.4% 45.4% 43.3% 
                                                        B                 C          EG           I 
 
           (2)  NOT VERY SATISFIED                     25    29    27    28    17    23    14    23    31     8    19    18    32    22    21    19    14 
                                                     8.2%  7.2%  7.5%  7.7%  9.1%  6.8%  7.6%  6.7%  8.2%  6.9%  8.0%  7.7%  7.9%  7.4%  6.7%  7.7%  9.3% 
 
           (1)  NOT AT ALL SATISFIED                    6    10    10     5     7     4     5    10     5     7     5     2     8     8     8     1     6 
                                                     2.0%  2.3%  2.9%  1.5%  3.9%  1.1%  2.5%  2.9%  1.2%  6.1%  2.1%  0.8%  1.9%  2.7%  2.6%  0.6%  3.8% 
                                                                                                              L 
 
           *  DON'T KNOW / NO ANSWER                    7    19     9    17     3     7    16     3    23     8     5     5    12    13     6     5    15 
                                                     2.3%  4.6%  2.5%  4.6%  1.5%  2.0%  8.4%  0.9%  6.0%  7.1%  2.0%  2.1%  2.9%  4.4%  1.8%  2.2%  9.6% 
                                                                                           EF           H                                              OP 
 
           MEAN                                      3.25  3.35  3.34  3.28  3.31  3.28  3.36  3.27  3.36  3.18  3.35  3.31  3.31  3.30  3.32  3.36  3.19 
                                                                                                                                                  Q 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q7.  Think for a second about Vacaville's parks and recreation facilities.  In your own words, can you describe what you tend to like most,  
if anything, about the city's parks and recreation facilities?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           WELL-MAINTAINED                             74    82    80    76    31    72    52    65    89    20    48    56    78    77    74    48    34 
                                                    24.2% 19.9% 22.5% 21.0% 17.1% 21.0% 27.6% 19.3% 23.6% 17.2% 20.8% 24.0% 18.9% 26.2% 23.5% 19.6% 22.0% 
                                                                                            E                                         M 
 
           EASILY ACCESSIBLE                           57    99    77    79    29    78    48    78    79    20    46    62   101    54    67    48    40 
                                                    18.6% 24.2% 21.6% 22.0% 16.0% 22.8% 25.5% 23.0% 20.9% 17.0% 19.9% 26.6% 24.4% 18.5% 21.3% 19.8% 26.3% 
                                                                                            E                             J 
 
           CLEAN                                       51    82    64    70    46    65    22    80    54    24    42    49    74    55    60    50    23 
                                                    16.7% 20.1% 17.9% 19.4% 25.2% 18.9% 11.7% 23.6% 14.3% 20.6% 18.0% 20.8% 18.0% 18.5% 19.0% 20.7% 15.0% 
                                                                                G     G           I 
 
           WALKING OR HIKING TRAILS                    38    42    33    47    19    37    25    26    54     9    22    32    40    40    48    21    11 
                                                    12.4% 10.3%  9.4% 13.0% 10.1% 10.7% 13.1%  7.7% 14.4%  7.4%  9.6% 13.5%  9.7% 13.7% 15.2%  8.8%  6.8% 
                                                                                                        H                                  PQ 
 
           VARIETY OF ACTIVITIES                       31    27    17    41    11    38     8    38    20    10    20    18    34    24    38    16     4 
                                                    10.1%  6.7%  4.8% 11.5%  6.2% 11.2%  4.5% 11.4%  5.3%  8.5%  8.5%  7.8%  8.2%  8.3% 12.0%  6.7%  2.7% 
                                                                          C           G           I                                        PQ 
 
           ATTRACTIVE LANDSCAPING                      29    26    15    40    10    27    18    25    30     9    18    15    29    26    23    26     6 
                                                     9.5%  6.3%  4.3% 11.0%  5.2%  7.9%  9.7%  7.5%  7.9%  7.6%  7.8%  6.3%  6.9%  8.9%  7.2% 10.6%  4.1% 
                                                                          C                                                                       Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q7.  Think for a second about Vacaville's parks and recreation facilities.  In your own words, can you describe what you tend to like most,  
if anything, about the city's parks and recreation facilities?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           NATURAL OPEN SPACE                          25    36    31    30    17    30    13    25    36     6    18    24    43    18    26    24    10 
                                                     8.2%  8.7%  8.7%  8.3%  9.4%  8.8%  7.0%  7.4%  9.5%  5.5%  7.7% 10.2% 10.3%  6.2%  8.1% 10.0%  6.6% 
 
           SAFE ENVIRONMENT                            25    28    27    27    19    26     8    30    22    15    16    18    30    22    22    22     9 
                                                     8.2%  6.9%  7.5%  7.4% 10.3%  7.6%  4.5%  8.9%  6.0% 13.2%  6.7%  7.8%  7.4%  7.5%  7.1%  9.0%  5.8% 
 
           FAMILY-FRIENDLY                             21    32    29    24    23    19    11    28    25     9    20    17    31    20    25    21     7 
                                                     6.9%  7.8%  8.0%  6.7% 12.5%  5.5%  5.9%  8.4%  6.5%  8.0%  8.5%  7.0%  7.5%  6.9%  8.0%  8.6%  4.2% 
                                                                                F 
 
           PLAYGROUNDS FOR CHILDREN                    21    30    20    31    15    22    15    27    24     6    20    10    34    17    25    22     5 
                                                     6.9%  7.4%  5.7%  8.7%  8.3%  6.3%  7.7%  8.1%  6.4%  5.4%  8.8%  4.1%  8.3%  5.9%  8.0%  8.9%  3.0% 
                                                                                                                    L                       Q     Q 
 
           BASEBALL OR SOFTBALL FIELDS                 13     5     8    10     5     8     5    10     8     1     4    13     7    10    11     6     1 
                                                     4.2%  1.2%  2.3%  2.8%  2.9%  2.3%  2.7%  3.0%  2.2%  0.6%  1.6%  5.4%  1.7%  3.4%  3.5%  2.3%  1.0% 
                                                        B                                                                JK 
 
           GOOD RESTROOMS                              11     6     4    12     7     9     1    14     3     2     5     5    10     6     7     4     6 
                                                     3.6%  1.3%  1.2%  3.4%  3.6%  2.6%  0.5%  4.0%  0.8%  2.0%  2.2%  2.1%  2.5%  2.1%  2.2%  1.6%  3.6% 
                                                                                      G           I 
 
           PICNICS OR BBQ                               9     7     7     9     4     6     7     6    10     2     4     7     6    10     7     6     3 
                                                     2.9%  1.8%  2.0%  2.6%  2.0%  1.7%  3.6%  1.8%  2.7%  2.1%  1.6%  3.0%  1.4%  3.5%  2.2%  2.6%  1.9% 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q7.  Think for a second about Vacaville's parks and recreation facilities.  In your own words, can you describe what you tend to like most,  
if anything, about the city's parks and recreation facilities?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           DOG PARKS                                    7     6     2    11     2     8     3     3    10     1     8     4     7     6     9     1     3 
                                                     2.3%  1.4%  0.5%  3.1%  1.2%  2.2%  1.6%  1.0%  2.6%  0.8%  3.4%  1.7%  1.7%  2.1%  2.9%  0.3%  2.0% 
                                                                          C                                                                 P 
 
           POOLS                                        6     3     3     6     1     4     4     5     4     4     3     2     4     5     6     2     1 
                                                     2.0%  0.7%  0.8%  1.6%  0.5%  1.1%  2.2%  1.4%  1.1%  3.1%  1.4%  0.9%  1.0%  1.6%  2.0%  0.7%  0.6% 
 
           TENNIS COURTS OR PICKLEBALL                  6     6     7     5     5     3     4     3     9     2     2     2     7     5     5     4     3 
                                                     2.0%  1.5%  2.1%  1.3%  3.0%  0.8%  2.1%  1.0%  2.4%  1.9%  0.8%  0.9%  1.8%  1.7%  1.5%  1.7%  2.1% 
 
           SOCCER                                       4     -     2     2     1     3     -     3     1     1     1     2     2     2     3     1     - 
                                                     1.3%        0.6%  0.6%  0.5%  0.9%        0.9%  0.3%  0.9%  0.4%  0.9%  0.5%  0.7%  0.9%  0.4%       
 
           FRIENDLY STAFF                               4     -     1     3     1     2     1     2     2     -     1     2     3     1     3     -     1 
                                                     1.3%        0.3%  0.8%  0.5%  0.6%  0.5%  0.6%  0.5%        0.4%  0.9%  0.7%  0.3%  0.9%        0.7% 
 
           PLENTY OF BENCHES OR SEATING                 3     3     2     4     -     4     2     4     2     -     3     1     2     4     4     1     1 
                                                     1.0%  0.6%  0.5%  1.1%        1.1%  0.9%  1.0%  0.5%        1.1%  0.4%  0.4%  1.2%  1.2%  0.4%  0.5% 
 
           EASE OF PARKING                              3     -     -     3     -     2     1     1     2     -     -     2     1     2     3     -     - 
                                                     1.0%              0.8%        0.6%  0.5%  0.3%  0.5%              0.9%  0.2%  0.7%  0.9%             
 
           GOOD LIGHTING                                3     5     4     4     1     6     1     5     3     1     4     3     5     2     5     2     1 
                                                     1.0%  1.2%  1.0%  1.2%  0.5%  1.8%  0.4%  1.6%  0.7%  0.5%  1.7%  1.1%  1.3%  0.7%  1.4%  1.0%  0.7% 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q7.  Think for a second about Vacaville's parks and recreation facilities.  In your own words, can you describe what you tend to like most,  
if anything, about the city's parks and recreation facilities?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           BASKETBALL COURTS                            2     6     7     1     4     4     -     1     7     2     -     3     4     4     3     2     3 
                                                     0.7%  1.5%  2.0%  0.3%  2.4%  1.1%        0.3%  1.9%  1.5%        1.4%  1.0%  1.4%  1.0%  0.8%  2.0% 
                                                                    D                                   H 
 
           OTHER                                       24    15    16    23    11    23     6    21    19     7    16    10    25    14    16    16     8 
                                                     7.8%  3.8%  4.6%  6.4%  6.0%  6.6%  3.0%  6.1%  5.0%  5.8%  7.0%  4.1%  6.1%  4.9%  4.9%  6.4%  5.3% 
                                                        B                             G 
 
           DON'T KNOW / NO ANSWER                      21    50    40    31    14    33    24    24    46    13    25    16    35    33    15    24    30 
                                                     6.9% 12.1% 11.1%  8.6%  7.4%  9.6% 12.8%  7.0% 12.2% 11.5% 10.9%  6.9%  8.6% 11.1%  4.6%  9.9% 19.8% 
                                                              A                                         H                                         O    OP 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q8.  What one improvement or addition to Vacaville's parks and recreation facilities would you most like to see happen?  And this could be  
any type of land or building improvement. 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           BETTER OR MORE RESTROOMS                    50    69    47    72    27    65    27    72    46    26    38    36    63    55    58    37    24 
                                                    16.3% 16.8% 13.3% 19.9% 14.7% 19.0% 14.2% 21.4% 12.2% 22.9% 16.5% 15.3% 15.4% 18.6% 18.5% 15.0% 15.6% 
                                                                          C                       I 
 
           BASEBALL OR SOFTBALL FIELDS                 37     5    16    26     6    33     3    36     6     6    14    17    22    20    24    17     1 
                                                    12.1%  1.3%  4.4%  7.3%  3.4%  9.7%  1.3% 10.8%  1.5%  4.9%  5.8%  7.3%  5.4%  6.8%  7.7%  7.0%  0.7% 
                                                        B                            EG           I                                         Q     Q 
 
           HIKING, BIKING AND/OR JOGGING TRAILS        26    15    25    17     3    26    12    16    25     1    13    22    20    21    21    12     8 
                                                     8.5%  3.7%  6.9%  4.7%  1.6%  7.6%  6.4%  4.7%  6.8%  0.5%  5.4%  9.2%  5.0%  7.1%  6.6%  5.1%  4.9% 
                                                        B                             E     E                       J     J 
 
           AQUATICS FACILITIES                         22    11    11    21     8    19     6    20    13     5     8    13    18    14    21     8     3 
                                                     7.2%  2.6%  3.2%  5.9%  4.5%  5.4%  3.0%  5.8%  3.5%  4.6%  3.4%  5.4%  4.4%  4.9%  6.7%  3.4%  2.2% 
                                                        B                                                                                   Q 
 
           IMPROVE MAINTENANCE OR CLEANLINESS          21    14    19    15    10    20     5    22    13     6    10    13    25     9    19     9     8 
                                                     6.9%  3.4%  5.5%  4.3%  5.6%  5.7%  2.7%  6.6%  3.4%  4.8%  4.1%  5.5%  6.0%  3.1%  5.9%  3.6%  5.0% 
                                                        B 
 
           OTHER SPORTS FACILITIES LIKE FOOTBALL,      18     8    14    12     6    12     8    13    11     2     8     7    13    13    15     8     3 
           VOLLEYBALL, TENNIS, GOLF, SKATE PARKS     5.9%  1.9%  3.9%  3.3%  3.2%  3.4%  4.4%  4.0%  3.0%  1.7%  3.4%  3.1%  3.1%  4.4%  4.9%  3.1%  1.9% 
                                                        B 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q8.  What one improvement or addition to Vacaville's parks and recreation facilities would you most like to see happen?  And this could be  
any type of land or building improvement. 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           ADD NATURAL LANDSCAPES, TREES OR OPEN       16    13    15    15     8    15     6     9    20     3     8     9    14    15    16     9     4 
           SPACES                                    5.2%  3.3%  4.2%  4.1%  4.5%  4.4%  3.3%  2.7%  5.4%  2.6%  3.3%  4.0%  3.4%  5.2%  5.1%  3.7%  2.8% 
 
           ADD MORE NEIGHBORHOOD PARKS OR              15    14    14    16    12    13     4    18    12     4    12     9    16    13     8    18     4 
           PLAYGROUNDS                               4.9%  3.5%  3.9%  4.3%  6.8%  3.9%  1.9%  5.2%  3.1%  3.7%  5.2%  3.9%  3.8%  4.3%  2.5%  7.3%  2.5% 
                                                                                                                                                 OQ 
 
           SOCCER FIELDS                               14     3     7    10     2    15     -    14     3     1     2    13    11     6    12     3     2 
                                                     4.6%  0.7%  2.0%  2.7%  1.2%  4.3%        4.1%  0.9%  0.9%  0.9%  5.6%  2.7%  2.0%  3.8%  1.2%  1.4% 
                                                        B                             E           I                      JK                 P 
 
           BETTER LIGHTING                             14    13     9    18     7    15     5    14    13     7     6     9    16    10    12    11     4 
                                                     4.6%  3.1%  2.6%  4.9%  3.8%  4.3%  2.6%  4.1%  3.4%  6.1%  2.5%  3.7%  3.9%  3.5%  3.7%  4.5%  2.5% 
 
           UPDATE AGING FACILITIES                     11     4     7     8     3     5     8     5    10     1     9     4     6     9    11     2     3 
                                                     3.6%  1.1%  2.0%  2.3%  1.4%  1.4%  4.2%  1.4%  2.6%  0.9%  3.7%  1.7%  1.4%  3.2%  3.4%  0.8%  1.7% 
                                                        B                                                                                   P 
 
           COVERED AREAS OR INDOOR FACILITIES          11     5     8     8     4    11     1    11     5     1     8     4     9     7     9     7     - 
                                                     3.6%  1.3%  2.3%  2.2%  2.1%  3.3%  0.5%  3.4%  1.3%  0.9%  3.6%  1.7%  2.1%  2.2%  2.8%  2.9%       
                                                                                      G 
 
           MORE DOG PARK                               11    15     8    18     6    12     8     4    22     3    16     5    17     9    13    11     3 
                                                     3.6%  3.7%  2.2%  5.0%  3.5%  3.5%  4.0%  1.2%  5.9%  2.4%  6.7%  2.0%  4.0%  2.9%  4.0%  4.4%  1.9% 
                                                                                                        H           L 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q8.  What one improvement or addition to Vacaville's parks and recreation facilities would you most like to see happen?  And this could be  
any type of land or building improvement. 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           SECURITY AND SAFETY                          8    13    12     9    10     6     4    10    11     9     3     6    15     6    10     4     6 
                                                     2.6%  3.2%  3.5%  2.4%  5.7%  1.8%  2.3%  2.9%  2.9%  8.0%  1.1%  2.6%  3.7%  1.9%  3.2%  1.6%  4.1% 
                                                                                                              K 
 
           PICKLEBALL                                   8     -     1     7     -     3     5     1     7     -     2     3     1     7     7     1     - 
                                                     2.6%        0.3%  1.9%        0.9%  2.6%  0.3%  1.9%        0.9%  1.3%  0.2%  2.4%  2.2%  0.4%       
                                                                          C                             H                             M 
 
           IMPROVE LAGOON VALLEY PARK                   6     2     6     2     1     4     3     5     4     -     2     7     3     6     7     2     - 
                                                     2.0%  0.6%  1.8%  0.6%  0.5%  1.2%  1.8%  1.4%  1.0%        0.7%  2.8%  0.7%  1.9%  2.1%  0.7%       
 
           PARK BENCHES, SEATING OR PICNIC AREAS        5    11     8     8     5     8     4     5    11     4     3     5    11     5     4     7     6 
                                                     1.6%  2.8%  2.3%  2.3%  2.5%  2.3%  2.2%  1.6%  3.0%  3.6%  1.3%  2.1%  2.7%  1.9%  1.3%  2.8%  3.6% 
 
           FAMILY-FRIENDLY ACTIVITIES OR PLAY           4     4     3     5     3     3     1     5     3     2     3     2     5     2     6     2     - 
           AREAS                                     1.3%  0.9%  0.7%  1.4%  1.8%  1.0%  0.5%  1.5%  0.7%  1.4%  1.3%  0.9%  1.3%  0.8%  1.8%  0.8%       
 
           CONCESSION STANDS                            4     -     1     3     -     4     -     3     -     2     1     -     -     4     3     1     - 
                                                     1.3%        0.3%  0.8%        1.2%        0.9%        1.7%  0.4%              1.4%  0.9%  0.4%       
 
           GYMNASIUM                                    3     -     -     3     -     1     2     1     2     -     -     3     2     1     3     -     - 
                                                     1.0%              0.8%        0.3%  1.1%  0.3%  0.5%              1.3%  0.5%  0.3%  0.9%             
 
           WATER FOUNTAINS OR FAUCETS                   2    16    15     3    12     4     2     8    10     4    11     3     8     9     4    11     3 
                                                     0.7%  3.9%  4.2%  0.8%  6.6%  1.2%  0.9%  2.5%  2.6%  3.4%  4.6%  1.4%  2.1%  3.2%  1.2%  4.6%  1.9% 
                                                              A     D          FG                                   L                             O 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q8.  What one improvement or addition to Vacaville's parks and recreation facilities would you most like to see happen?  And this could be  
any type of land or building improvement. 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           GOOD AS IS OR MAINTAIN EXISTING              2    25    16    11     9     7    11    10    18     6     4     9    15    12    10     7    11 
           SERVICES                                  0.7%  6.1%  4.6%  2.9%  5.0%  2.1%  5.6%  2.8%  4.7%  4.8%  1.7%  4.0%  3.7%  4.0%  3.1%  2.7%  6.8% 
                                                              A                             F 
 
           INCREASE VARIETY OF AVAILABLE                2    13    13     2     8     6     2     5    11     2     6     5    13     3     2     9     4 
           ACTIVITIES                                0.7%  3.3%  3.7%  0.6%  4.1%  1.7%  1.1%  1.4%  2.8%  1.5%  2.4%  2.2%  3.1%  0.9%  0.7%  3.6%  2.8% 
                                                              A     D                                                           N                 O 
 
           BASKETBALL COURTS                            1     3     4     -     2     2     -     2     2     -     -     1     -     4     2     2     - 
                                                     0.3%  0.7%  1.1%        1.0%  0.6%        0.6%  0.5%              0.4%        1.3%  0.6%  0.7%       
 
           PARKING                                      -     7     2     5     1     2     3     2     4     1     4     2     5     2     5     1     1 
                                                           1.7%  0.4%  1.4%  0.7%  0.6%  1.7%  0.7%  1.1%  0.5%  1.7%  1.0%  1.1%  0.8%  1.7%  0.4%  0.4% 
 
           FISHING POND                                 -     5     4     1     -     4     1     2     2     1     2     1     4     1     2     2     1 
                                                           1.1%  1.1%  0.2%        1.1%  0.4%  0.7%  0.6%  0.5%  1.1%  0.3%  0.9%  0.3%  0.7%  0.7%  0.5% 
 
           OTHER                                       10    18    15    14     5    13    11    10    18     6     8     9    17    10     7    12     9 
                                                     3.3%  4.5%  4.2%  3.8%  2.5%  3.8%  5.7%  2.9%  4.7%  5.3%  3.4%  3.7%  4.2%  3.5%  2.2%  5.0%  6.1% 
 
           DON'T KNOW / NO ANSWER                      36   104    67    73    30    53    56    46    93    25    46    41    84    52    42    47    49 
                                                    11.8% 25.3% 18.8% 20.3% 16.6% 15.5% 29.6% 13.8% 24.9% 21.4% 19.6% 17.4% 20.5% 17.7% 13.4% 19.5% 32.0% 
                                                              A                            EF           H                                              OP 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Mean Summary Table:  Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional  
public funding to <INSERT STATEMENT>?  
5 pt. scale: (5=Strongly favor, 4=Mildly favor, 3=Neutral, 2=Mildly oppose, 1=Strongly oppose) 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           L.  PROVIDE ACCESS TO MORE NATURAL OPEN    302   405   351   356   181   339   187   334   370   111   231   233   408   291   312   240   153 
           SPACE FOR HIKING, BIKING, HORSEBACK       4.23  3.78  3.91  4.03  4.02  4.03  3.82  3.97  3.98  4.00  4.05  3.93  4.00  3.93  4.15  4.05  3.49 
           RIDING, AND OTHER OPEN-SPACE ACTIVITIES      B                                                                                   Q     Q 
 
           M.  EXPAND AND IMPROVE THE CITY’S          302   402   351   354   181   341   183   335   367   110   231   233   406   290   313   238   152 
           BIKEWAY SYSTEM                            4.04  3.71  3.75  3.96  3.89  3.89  3.75  3.83  3.87  3.92  3.91  3.81  3.89  3.81  4.03  3.95  3.33 
                                                        B                 C                                                                 Q     Q 
 
           D.  ADD MORE GYM SPACE FOR BASKETBALL,     299   394   343   350   174   339   181   330   360   107   230   233   398   287   308   234   149 
           VOLLEYBALL, DANCE, AND FITNESS            3.62  3.30  3.34  3.53  3.66  3.44  3.21  3.55  3.33  3.64  3.45  3.43  3.41  3.47  3.67  3.44  2.95 
                                                        B                       G     G           I                                        PQ     Q 
 
           I.  BUILD A NEW MULTI-USE RECREATION       301   396   351   346   179   336   181   333   361   110   228   231   404   284   309   235   151 
           CENTER LARGE ENOUGH TO HOST INDOOR        3.55  3.23  3.31  3.43  3.69  3.50  2.80  3.67  3.08  3.54  3.31  3.44  3.44  3.25  3.56  3.40  2.92 
           SPORTS TOURNAMENTS                           B                       G     G           I                                         Q     Q 
 
           N.  PROVIDE SPACE FOR COMMUNITY GARDENS    298   399   346   350   179   332   186   328   366   111   229   229   402   286   307   235   152 
                                                     3.54  3.43  3.22  3.73  3.64  3.35  3.54  3.44  3.52  3.80  3.66  3.20  3.55  3.38  3.55  3.60  3.14 
                                                                          C     F                             L     L                       Q     Q 
 
           E.  BUILD ANOTHER POOL OR AQUATIC          300   397   349   348   179   339   179   335   358   110   229   231   403   285   311   236   148 
           CENTER                                    3.38  3.21  3.06  3.51  3.41  3.37  3.00  3.53  3.06  3.38  3.43  3.20  3.33  3.23  3.41  3.35  2.93 
                                                                          C     G     G           I                                         Q     Q 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Mean Summary Table:  Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional  
public funding to <INSERT STATEMENT>?  
5 pt. scale: (5=Strongly favor, 4=Mildly favor, 3=Neutral, 2=Mildly oppose, 1=Strongly oppose) 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           A.  ADD MORE BASEBALL AND SOFTBALL         295   398   346   347   181   335   178   332   358   108   227   229   399   286   308   235   148 
           FIELDS                                    3.37  2.87  3.04  3.13  3.00  3.19  2.96  3.25  2.91  3.23  3.07  3.10  3.05  3.13  3.20  3.21  2.62 
                                                        B                                         I                                         Q     Q 
 
           K.  PROVIDE MORE FENCED DOG PARKS          300   399   350   348   179   336   184   330   365   110   228   232   404   286   308   237   151 
                                                     3.36  3.23  3.18  3.40  3.52  3.23  3.16  3.18  3.38  3.62  3.38  3.14  3.26  3.33  3.40  3.39  2.88 
                                                                          C    FG                             L                             Q     Q 
 
           B.  ADD MORE SOCCER FIELDS                 295   386   347   334   178   332   171   332   346   108   218   228   393   280   305   230   144 
                                                     3.22  3.01  3.10  3.11  3.16  3.13  3.00  3.22  2.98  3.29  2.99  3.20  3.06  3.17  3.25  3.13  2.74 
                                                        B                                         I                                         Q     Q 
 
           C.  ADD MORE TENNIS COURTS                 298   391   349   339   178   331   179   329   357   108   225   230   396   284   307   234   146 
                                                     2.83  2.71  2.72  2.81  2.83  2.76  2.71  2.80  2.73  2.81  2.81  2.75  2.79  2.72  2.84  2.86  2.44 
                                                                                                                                            Q     Q 
 
           F.  PROVIDE OVERNIGHT CAMPING AREAS        300   400   351   349   179   339   182   332   365   110   230   231   407   284   311   236   151 
                                                     2.78  2.97  2.87  2.91  3.33  2.82  2.59  2.87  2.91  3.18  3.11  2.59  2.98  2.76  2.90  3.02  2.65 
                                                                               FG                             L     L                             Q 
 
           J.  BUILD AN ADDITIONAL SENIOR CENTER      294   395   346   342   175   332   182   325   360   108   224   229   396   284   306   230   151 
                                                     2.72  3.02  2.89  2.90  3.07  2.84  2.82  2.86  2.93  3.26  2.99  2.68  2.94  2.84  2.92  2.90  2.84 
                                                              A                                               L     L 
 
           G.  BUILD ANOTHER COMMUNITY CENTER         299   399   348   350   179   336   182   332   363   108   230   231   404   286   310   236   150 
                                                     2.64  2.76  2.65  2.77  3.02  2.66  2.49  2.78  2.65  3.01  2.71  2.55  2.75  2.64  2.77  2.65  2.66 
                                                                               FG                             L 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Mean Summary Table:  Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional  
public funding to <INSERT STATEMENT>?  
5 pt. scale: (5=Strongly favor, 4=Mildly favor, 3=Neutral, 2=Mildly oppose, 1=Strongly oppose) 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           H.  BUILD A CITY-OWNED AND OPERATED        300   399   351   348   179   335   185   334   363   109   229   231   404   288   310   234   153 
           GOLF COURSE                               2.62  2.57  2.64  2.55  2.94  2.54  2.35  2.72  2.47  2.65  2.43  2.72  2.57  2.64  2.59  2.56  2.64 
                                                                               FG                 I                       K 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
a.  Add more baseball and softball fields 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         81    60    69    72    26    89    26    92    48    21    49    50    81    58    75    47    18 
                                                    26.5% 14.6% 19.4% 20.0% 14.2% 25.9% 13.7% 27.1% 12.9% 17.8% 21.0% 21.2% 19.6% 19.7% 23.6% 19.3% 11.5% 
                                                        B                            EG           I                                         Q     Q 
 
           (4)  MILDLY FAVOR                           51    79    68    62    32    58    41    53    76    27    35    43    71    58    51    56    24 
                                                    16.7% 19.3% 19.1% 17.3% 17.5% 16.8% 21.4% 15.7% 20.3% 23.1% 14.8% 18.5% 17.3% 19.8% 16.0% 22.8% 15.6% 
 
           (3)  NEUTRAL                                94    96    88   102    65    78    46    85   104    30    67    56   108    79    93    63    34 
                                                    30.7% 23.3% 24.8% 28.2% 35.5% 22.8% 24.5% 25.2% 27.6% 25.8% 28.9% 24.0% 26.1% 26.9% 29.3% 25.7% 22.4% 
                                                        B                      FG 
 
           (2)  MILDLY OPPOSE                          34    76    50    60    32    49    29    55    56    19    36    38    68    43    42    41    28 
                                                    11.1% 18.6% 14.0% 16.8% 17.6% 14.2% 15.5% 16.2% 14.8% 16.4% 15.6% 16.3% 16.4% 14.5% 13.3% 16.7% 18.0% 
                                                              A 
 
           (1)  STRONGLY OPPOSE                        35    87    71    51    26    61    35    48    74    12    40    41    72    48    48    30    44 
                                                    11.4% 21.3% 20.1% 14.1% 14.0% 17.9% 18.6% 14.3% 19.7% 10.5% 17.0% 17.5% 17.4% 16.2% 15.2% 12.2% 28.6% 
                                                              A     D                                                                                  OP 
 
           *  DON'T KNOW / NO ANSWER                   11    12     9    13     2     8    12     5    18     7     6     6    13     9     8     8     6 
                                                     3.6%  2.9%  2.6%  3.7%  1.2%  2.5%  6.3%  1.5%  4.7%  6.4%  2.7%  2.5%  3.1%  3.0%  2.7%  3.3%  3.9% 
                                                                                           EF           H 
 
           MEAN                                      3.37  2.87  3.04  3.13  3.00  3.19  2.96  3.25  2.91  3.23  3.07  3.10  3.05  3.13  3.20  3.21  2.62 
                                                        B                                         I                                         Q     Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
b.  Add more soccer fields 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         63    69    69    63    35    70    27    80    49    24    37    54    70    60    74    38    17 
                                                    20.6% 16.8% 19.3% 17.5% 18.9% 20.3% 14.4% 23.8% 13.2% 20.6% 15.7% 23.1% 17.0% 20.2% 23.5% 15.8% 11.2% 
                                                                                                  I                                        PQ 
 
           (4)  MILDLY FAVOR                           51    84    71    64    39    60    36    60    74    23    38    46    76    58    56    56    22 
                                                    16.7% 20.4% 20.0% 17.6% 21.2% 17.4% 19.0% 17.8% 19.6% 19.8% 16.3% 19.5% 18.5% 19.6% 17.8% 23.0% 14.3% 
                                                                                                                                                  Q 
 
           (3)  NEUTRAL                               106    92    95   103    50    99    48    92   106    34    72    57   120    77    88    64    46 
                                                    34.6% 22.5% 26.8% 28.5% 27.5% 29.0% 25.5% 27.2% 28.3% 29.3% 30.8% 24.3% 29.1% 26.0% 27.9% 26.3% 29.7% 
                                                        B 
 
           (2)  MILDLY OPPOSE                          39    67    49    57    29    50    27    54    51    15    30    33    60    44    43    38    25 
                                                    12.7% 16.3% 13.7% 15.9% 15.8% 14.5% 14.4% 16.2% 13.7% 13.1% 13.1% 14.0% 14.6% 14.8% 13.5% 15.7% 16.1% 
 
           (1)  STRONGLY OPPOSE                        36    75    63    47    25    54    32    46    65    12    41    38    67    43    43    33    35 
                                                    11.8% 18.2% 17.8% 13.2% 13.8% 15.6% 16.8% 13.6% 17.3% 10.6% 17.7% 16.2% 16.2% 14.5% 13.5% 13.5% 22.6% 
                                                              A                                                                                        OP 
 
           *  DON'T KNOW / NO ANSWER                   11    24     8    26     5    11    19     5    30     7    15     7    19    14    12    14     9 
                                                     3.6%  5.8%  2.4%  7.3%  2.7%  3.2% 10.0%  1.4%  8.0%  6.5%  6.3%  2.9%  4.6%  4.8%  3.8%  5.6%  6.0% 
                                                                          C                EF           H 
 
           MEAN                                      3.22  3.01  3.10  3.11  3.16  3.13  3.00  3.22  2.98  3.29  2.99  3.20  3.06  3.17  3.25  3.13  2.74 
                                                        B                                         I                                         Q     Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
c.  Add more tennis courts 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         28    43    35    36    21    31    18    33    37    14    30    19    41    29    34    25    11 
                                                     9.2% 10.4%  9.9%  9.9% 11.5%  9.1%  9.7%  9.9%  9.9% 12.5% 12.8%  8.2% 10.0%  9.7% 10.8% 10.3%  7.4% 
 
           (4)  MILDLY FAVOR                           40    61    47    55    22    49    31    45    56    14    24    41    58    42    43    42    14 
                                                    13.1% 14.9% 13.2% 15.1% 11.9% 14.2% 16.3% 13.2% 14.8% 12.0% 10.4% 17.6% 14.1% 14.3% 13.5% 17.4%  9.4% 
                                                                                                                          K                       Q 
 
           (3)  NEUTRAL                               126   119   126   119    70   126    50   127   117    36    85    82   151    91   116    82    47 
                                                    41.2% 29.0% 35.4% 33.1% 38.0% 36.6% 26.2% 37.6% 31.2% 31.6% 36.3% 34.9% 36.7% 30.9% 36.6% 33.8% 30.5% 
                                                        B                       G     G 
 
           (2)  MILDLY OPPOSE                          62    76    69    69    37    60    40    70    67    25    46    39    70    65    69    41    27 
                                                    20.3% 18.5% 19.4% 19.1% 20.5% 17.4% 21.3% 20.8% 17.8% 21.3% 19.8% 16.4% 17.0% 22.2% 21.9% 17.0% 17.7% 
 
           (1)  STRONGLY OPPOSE                        42    92    73    61    28    66    40    54    80    19    40    49    76    56    45    42    46 
                                                    13.7% 22.4% 20.6% 16.8% 15.5% 19.1% 21.0% 16.1% 21.2% 16.6% 17.2% 20.8% 18.5% 19.1% 14.3% 17.4% 29.7% 
                                                              A                                                                                        OP 
 
           *  DON'T KNOW / NO ANSWER                    8    19     6    22     5    12    10     8    19     7     8     5    15    11     9    10     8 
                                                     2.6%  4.7%  1.6%  6.0%  2.7%  3.5%  5.5%  2.5%  5.1%  6.1%  3.5%  2.1%  3.8%  3.7%  2.9%  4.1%  5.3% 
                                                                          C 
 
           MEAN                                      2.83  2.71  2.72  2.81  2.83  2.76  2.71  2.80  2.73  2.81  2.81  2.75  2.79  2.72  2.84  2.86  2.44 
                                                                                                                                            Q     Q 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
d.  Add more gym space for basketball, volleyball, dance, and fitness 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         80   103    83   100    61    86    36    94    88    37    61    59    97    82   100    56    26 
                                                    26.1% 25.1% 23.4% 27.6% 33.2% 25.1% 18.8% 27.8% 23.4% 32.5% 26.4% 25.2% 23.5% 27.8% 31.5% 23.0% 17.1% 
                                                                                G                                                          PQ 
 
           (4)  MILDLY FAVOR                           82    95    86    91    38    89    51    84    92    25    57    60   116    61    78    67    32 
                                                    26.8% 23.2% 24.2% 25.2% 20.5% 25.9% 26.7% 24.9% 24.5% 21.4% 24.6% 25.6% 28.3% 20.6% 24.7% 27.4% 21.0% 
                                                                                                                                N 
 
           (3)  NEUTRAL                               101    80    90    91    45    96    40    95    85    24    60    67    91    88    83    61    35 
                                                    33.0% 19.5% 25.4% 25.1% 24.8% 27.9% 21.0% 28.2% 22.6% 20.9% 25.6% 28.6% 22.1% 29.9% 26.3% 25.2% 23.1% 
                                                        B                                                                             M 
 
           (2)  MILDLY OPPOSE                          15    50    33    32    16    24    25    25    40    12    26    15    41    23    24    24    18 
                                                     4.9% 12.2%  9.4%  8.8%  8.8%  6.9% 13.4%  7.3% 10.8% 10.2% 11.2%  6.3%  9.8%  7.9%  7.4%  9.8% 11.5% 
                                                              A                             F 
 
           (1)  STRONGLY OPPOSE                        21    66    51    37    14    44    30    33    55     9    26    32    53    33    24    26    37 
                                                     6.9% 16.2% 14.2% 10.2%  7.6% 12.7% 15.6%  9.7% 14.5%  8.2% 11.0% 13.5% 12.8% 11.3%  7.5% 10.5% 24.2% 
                                                              A                             E                                                          OP 
 
           *  DON'T KNOW / NO ANSWER                    7    16    12    11     9     5     8     7    16     8     3     2    14     7     8    10     5 
                                                     2.3%  3.8%  3.3%  3.0%  5.1%  1.4%  4.4%  2.1%  4.1%  6.9%  1.1%  0.9%  3.4%  2.5%  2.5%  4.0%  3.1% 
                                                                                            F                KL 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
d.  Add more gym space for basketball, volleyball, dance, and fitness 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           MEAN                                      3.62  3.30  3.34  3.53  3.66  3.44  3.21  3.55  3.33  3.64  3.45  3.43  3.41  3.47  3.67  3.44  2.95 
                                                        B                       G     G           I                                        PQ     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
e.  Build another pool or aquatic center 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         86   117    83   120    61   103    39   118    84    35    80    60   122    80   102    67    33 
                                                    28.1% 28.5% 23.3% 33.3% 33.4% 29.9% 20.5% 35.0% 22.3% 30.0% 34.2% 25.3% 29.6% 27.1% 32.2% 27.6% 21.5% 
                                                                          C     G     G           I                 L                       Q 
 
           (4)  MILDLY FAVOR                           51    71    56    66    28    66    28    59    62    25    31    46    78    43    47    51    23 
                                                    16.7% 17.2% 15.7% 18.2% 15.0% 19.2% 14.9% 17.5% 16.6% 21.3% 13.5% 19.7% 18.9% 14.4% 15.0% 21.0% 14.9% 
 
           (3)  NEUTRAL                                87    72    82    77    40    76    42    76    82    16    57    50    83    73    73    53    32 
                                                    28.4% 17.5% 22.9% 21.4% 22.1% 22.1% 22.3% 22.6% 21.9% 13.8% 24.4% 21.3% 20.3% 24.8% 23.0% 21.7% 20.8% 
                                                        B                                                           J 
 
           (2)  MILDLY OPPOSE                          43    56    57    41    23    43    33    46    52    18    28    32    52    44    54    25    20 
                                                    14.1% 13.6% 16.2% 11.5% 12.8% 12.5% 17.2% 13.5% 13.9% 15.7% 12.1% 13.6% 12.7% 15.0% 17.0% 10.4% 12.8% 
                                                                                                                                            P 
 
           (1)  STRONGLY OPPOSE                        33    82    72    44    27    52    37    36    78    17    33    43    67    46    35    39    40 
                                                    10.8% 20.1% 20.2% 12.1% 14.6% 15.0% 19.5% 10.8% 20.7% 14.8% 14.0% 18.4% 16.4% 15.5% 11.1% 16.2% 26.1% 
                                                              A     D                                   H                                              OP 
 
           *  DON'T KNOW / NO ANSWER                    6    13     6    13     4     5    11     2    17     5     4     4     9     9     5     8     6 
                                                     2.0%  3.2%  1.7%  3.6%  2.1%  1.4%  5.5%  0.5%  4.6%  4.3%  1.8%  1.6%  2.2%  3.1%  1.7%  3.1%  3.9% 
                                                                                            F           H 
 
           MEAN                                      3.38  3.21  3.06  3.51  3.41  3.37  3.00  3.53  3.06  3.38  3.43  3.20  3.33  3.23  3.41  3.35  2.93 
                                                                          C     G     G           I                                         Q     Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
f.  Provide overnight camping areas  
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         41    90    66    65    50    58    24    61    70    34    56    23    88    43    60    47    23 
                                                    13.4% 22.1% 18.7% 18.0% 27.2% 16.8% 12.5% 18.1% 18.7% 29.5% 23.9% 10.0% 21.2% 14.6% 19.0% 19.4% 15.1% 
                                                              A                FG                             L     L           N 
 
           (4)  MILDLY FAVOR                           63    72    71    64    41    67    28    60    74    17    50    44    84    48    54    57    24 
                                                    20.6% 17.6% 20.0% 17.8% 22.2% 19.5% 14.7% 17.8% 19.8% 14.6% 21.3% 18.8% 20.5% 16.3% 17.0% 23.5% 15.9% 
 
           (3)  NEUTRAL                                70    76    70    75    37    72    37    77    69    16    40    58    73    72    74    42    28 
                                                    22.9% 18.4% 19.8% 20.8% 20.1% 20.8% 19.7% 22.7% 18.4% 14.3% 17.1% 24.6% 17.6% 24.4% 23.5% 17.4% 18.1% 
                                                                                                                          J           M 
 
           (2)  MILDLY OPPOSE                          42    57    37    62    22    40    36    43    54    20    34    25    56    41    39    32    27 
                                                    13.7% 13.8% 10.4% 17.1% 12.3% 11.8% 18.9% 12.8% 14.4% 16.9% 14.4% 10.6% 13.7% 13.9% 12.4% 13.2% 17.7% 
                                                                          C                 F 
 
           (1)  STRONGLY OPPOSE                        84   105   106    83    29   102    57    91    97    23    51    81   106    80    83    57    48 
                                                    27.5% 25.5% 29.9% 22.9% 15.9% 29.7% 30.3% 27.0% 25.7% 20.0% 22.0% 34.4% 25.8% 27.2% 26.3% 23.4% 31.2% 
                                                                    D                 E     E                            JK 
 
           *  DON'T KNOW / NO ANSWER                    6    10     4    12     4     5     7     5    11     5     3     4     5    10     6     8     3 
                                                     2.0%  2.5%  1.2%  3.3%  2.3%  1.4%  3.9%  1.6%  2.9%  4.6%  1.3%  1.6%  1.2%  3.5%  1.8%  3.1%  2.0% 
 
           MEAN                                      2.78  2.97  2.87  2.91  3.33  2.82  2.59  2.87  2.91  3.18  3.11  2.59  2.98  2.76  2.90  3.02  2.65 
                                                                               FG                             L     L                             Q 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
g.  Build another community center 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         22    66    39    50    34    38    17    42    46    26    30    17    52    35    37    30    20 
                                                     7.2% 16.1% 10.9% 13.7% 18.3% 10.9%  9.0% 12.4% 12.3% 22.3% 12.9%  7.4% 12.5% 11.7% 11.6% 12.5% 13.1% 
                                                              A                 G                            KL 
 
           (4)  MILDLY FAVOR                           43    55    45    53    26    48    23    52    46    14    34    31    65    31    47    28    22 
                                                    14.1% 13.4% 12.8% 14.6% 14.4% 14.0% 12.3% 15.4% 12.3% 12.2% 14.5% 13.3% 15.8% 10.5% 14.7% 11.5% 14.5% 
                                                                                                                                N 
 
           (3)  NEUTRAL                               110    95   112    93    57   103    45   104   101    27    61    74   112    93    99    68    38 
                                                    35.9% 23.3% 31.6% 25.8% 31.3% 30.1% 23.5% 30.8% 26.8% 23.5% 26.2% 31.6% 27.1% 31.5% 31.4% 28.0% 24.5% 
                                                        B 
 
           (2)  MILDLY OPPOSE                          54    81    58    77    34    58    43    59    75    19    48    45    81    53    63    47    26 
                                                    17.6% 19.8% 16.3% 21.4% 18.7% 16.9% 22.7% 17.5% 19.9% 16.3% 20.8% 19.0% 19.7% 18.0% 19.8% 19.2% 16.7% 
 
           (1)  STRONGLY OPPOSE                        70   101    93    78    28    89    54    75    95    23    57    63    95    74    64    62    44 
                                                    22.9% 24.7% 26.3% 21.5% 15.2% 26.0% 28.5% 22.2% 25.3% 19.6% 24.3% 26.8% 22.9% 25.3% 20.3% 25.6% 28.6% 
                                                                                      E     E 
 
           *  DON'T KNOW / NO ANSWER                    7    11     7    11     4     7     8     6    13     7     3     5     8     9     7     8     4 
                                                     2.3%  2.8%  2.1%  3.1%  2.1%  2.0%  4.0%  1.7%  3.4%  6.1%  1.3%  1.9%  1.9%  3.1%  2.2%  3.2%  2.5% 
 
           MEAN                                      2.64  2.76  2.65  2.77  3.02  2.66  2.49  2.78  2.65  3.01  2.71  2.55  2.75  2.64  2.77  2.65  2.66 
                                                                               FG                             L 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
h.  Build a city-owned and operated  golf course 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         38    57    54    41    35    39    21    53    42    18    26    35    51    43    42    26    26 
                                                    12.4% 13.9% 15.2% 11.4% 19.2% 11.4% 10.9% 15.7% 11.2% 15.6% 11.2% 15.0% 12.5% 14.5% 13.1% 10.9% 16.9% 
 
           (4)  MILDLY FAVOR                           44    56    49    51    29    48    24    42    56    14    20    40    59    41    45    32    24 
                                                    14.4% 13.7% 13.9% 14.1% 15.8% 13.9% 12.4% 12.4% 15.0% 12.1%  8.6% 17.1% 14.3% 14.0% 14.1% 13.0% 15.5% 
                                                                                                                          K 
 
           (3)  NEUTRAL                                77    81    81    77    45    81    33    91    67    21    64    49    89    67    71    57    30 
                                                    25.2% 19.8% 22.9% 21.3% 24.3% 23.6% 17.2% 27.1% 17.8% 18.1% 27.4% 20.8% 21.6% 22.7% 22.4% 23.2% 19.8% 
                                                                                                  I 
 
           (2)  MILDLY OPPOSE                          49    69    49    70    31    56    31    56    63    24    36    37    74    44    51    51    15 
                                                    16.0% 16.9% 13.7% 19.3% 17.0% 16.3% 16.6% 16.5% 16.7% 20.5% 15.3% 15.8% 17.9% 14.8% 16.2% 21.0%  9.9% 
                                                                                                                                                  Q 
 
           (1)  STRONGLY OPPOSE                        92   136   118   110    39   112    77    92   135    33    84    70   130    93   101    68    58 
                                                    30.1% 33.1% 33.2% 30.4% 21.5% 32.5% 40.4% 27.3% 35.9% 28.2% 36.0% 29.6% 31.6% 31.7% 32.0% 28.1% 37.4% 
                                                                                      E     E           H 
 
           *  DON'T KNOW / NO ANSWER                    6    11     4    13     4     8     5     4    13     6     4     4     8     7     7     9     1 
                                                     2.0%  2.6%  1.1%  3.5%  2.1%  2.4%  2.5%  1.1%  3.5%  5.5%  1.7%  1.7%  2.0%  2.3%  2.1%  3.8%  0.5% 
                                                                          C                             H                                         Q 
 
           MEAN                                      2.62  2.57  2.64  2.55  2.94  2.54  2.35  2.72  2.47  2.65  2.43  2.72  2.57  2.64  2.59  2.56  2.64 
                                                                               FG                 I                       K 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
i.  Build a new multi-use recreation center large enough to host indoor sports tournaments 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         90   109    97   103    63   106    30   120    79    40    68    65   125    70   102    67    29 
                                                    29.4% 26.7% 27.3% 28.4% 34.6% 30.9% 15.8% 35.4% 21.0% 34.8% 29.3% 27.6% 30.3% 23.6% 32.4% 27.7% 19.2% 
                                                                                G     G           I                                         Q 
 
           (4)  MILDLY FAVOR                           82    90    88    84    47    91    34    95    76    28    46    67   110    62    79    63    28 
                                                    26.8% 21.9% 24.8% 23.2% 25.9% 26.4% 17.8% 28.0% 20.3% 24.1% 19.6% 28.6% 26.7% 21.0% 25.1% 25.9% 18.4% 
                                                                                      G           I                       K 
 
           (3)  NEUTRAL                                66    60    62    65    35    59    32    50    76    12    45    41    53    72    58    37    30 
                                                    21.6% 14.7% 17.3% 17.9% 19.3% 17.2% 16.9% 14.7% 20.1% 10.2% 19.5% 17.6% 12.9% 24.4% 18.3% 15.3% 19.6% 
                                                        B                                                           J                 M 
 
           (2)  MILDLY OPPOSE                          29    55    36    49    16    28    40    29    55    13    27    20    52    32    27    30    27 
                                                     9.5% 13.5% 10.0% 13.4%  9.0%  8.0% 21.2%  8.5% 14.8% 11.6% 11.6%  8.5% 12.6% 10.9%  8.5% 12.4% 17.7% 
                                                                                           EF           H                                               O 
 
           (1)  STRONGLY OPPOSE                        34    81    69    46    17    53    45    40    75    17    42    37    64    49    42    37    36 
                                                    11.1% 19.8% 19.4% 12.8%  9.1% 15.5% 23.9% 12.0% 19.9% 15.1% 18.0% 15.9% 15.5% 16.5% 13.2% 15.0% 23.6% 
                                                              A     D                      EF           H                                              OP 
 
           *  DON'T KNOW / NO ANSWER                    5    14     4    15     4     7     8     4    15     5     5     4     8    10     8     9     2 
                                                     1.6%  3.5%  1.2%  4.2%  2.1%  2.1%  4.3%  1.3%  3.9%  4.2%  2.0%  1.8%  1.9%  3.5%  2.5%  3.7%  1.5% 
                                                                          C                             H 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
i.  Build a new multi-use recreation center large enough to host indoor sports tournaments 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           MEAN                                      3.55  3.23  3.31  3.43  3.69  3.50  2.80  3.67  3.08  3.54  3.31  3.44  3.44  3.25  3.56  3.40  2.92 
                                                        B                       G     G           I                                         Q     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
j.  Build an additional senior center 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         23    77    50    50    28    38    34    38    62    26    46    20    59    41    41    35    24 
                                                     7.5% 18.8% 14.2% 13.8% 15.3% 11.0% 18.0% 11.2% 16.6% 22.3% 19.6%  8.4% 14.4% 13.9% 12.9% 14.4% 15.3% 
                                                              A                             F           H     L     L 
 
           (4)  MILDLY FAVOR                           31    76    64    43    33    50    24    45    62    26    28    31    69    36    45    35    26 
                                                    10.1% 18.5% 18.0% 11.8% 17.8% 14.6% 12.7% 13.3% 16.5% 22.4% 12.2% 13.0% 16.6% 12.3% 14.2% 14.5% 16.6% 
                                                              A     D                                        KL 
 
           (3)  NEUTRAL                               136   100   111   125    63   133    40   134   100    24    73    89   131   101   120    76    39 
                                                    44.4% 24.4% 31.1% 34.7% 34.5% 38.7% 21.0% 39.6% 26.7% 20.7% 31.2% 37.8% 31.9% 34.1% 38.0% 31.4% 25.5% 
                                                        B                       G     G           I                 J     J                 Q 
 
           (2)  MILDLY OPPOSE                          50    63    41    72    26    45    42    52    60    17    33    37    64    49    48    37    27 
                                                    16.3% 15.3% 11.5% 19.9% 14.3% 13.1% 21.9% 15.4% 15.9% 14.5% 14.4% 15.8% 15.5% 16.5% 15.2% 15.2% 17.8% 
                                                                          C                 F 
 
           (1)  STRONGLY OPPOSE                        54    79    81    53    25    66    42    57    76    16    44    53    73    58    52    46    35 
                                                    17.6% 19.4% 22.7% 14.6% 13.7% 19.3% 22.2% 16.9% 20.3% 13.9% 18.9% 22.5% 17.7% 19.6% 16.5% 18.8% 22.7% 
                                                                    D                       E 
 
           *  DON'T KNOW / NO ANSWER                   12    15     9    18     8    12     8    12    15     7     9     6    16    11    10    14     3 
                                                     3.9%  3.7%  2.5%  5.1%  4.3%  3.4%  4.1%  3.5%  4.1%  6.1%  3.8%  2.4%  3.8%  3.6%  3.2%  5.7%  2.1% 
 
           MEAN                                      2.72  3.02  2.89  2.90  3.07  2.84  2.82  2.86  2.93  3.26  2.99  2.68  2.94  2.84  2.92  2.90  2.84 
                                                              A                                               L     L 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
k.  Provide more fenced dog parks 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         73    98    71   100    55    71    45    61   109    40    64    45   105    64    81    64    26 
                                                    23.9% 23.8% 19.9% 27.6% 30.1% 20.6% 23.7% 18.1% 29.1% 34.9% 27.4% 19.2% 25.4% 21.7% 25.5% 26.1% 16.7% 
                                                                          C     F                       H     L     L                       Q     Q 
 
           (4)  MILDLY FAVOR                           67    90    82    75    40    74    42    76    79    28    50    48    76    78    73    54    29 
                                                    21.9% 21.9% 23.1% 20.7% 21.9% 21.6% 22.3% 22.6% 20.9% 24.0% 21.6% 20.2% 18.4% 26.5% 23.1% 22.1% 18.8% 
                                                                                                                                      M 
 
           (3)  NEUTRAL                                87    88    96    80    49    97    29   100    74    16    57    70   102    73    82    57    37 
                                                    28.4% 21.6% 27.0% 22.0% 26.7% 28.4% 15.3% 29.6% 19.8% 13.7% 24.6% 29.6% 24.7% 24.7% 25.9% 23.2% 23.9% 
                                                        B                       G     G           I                 J     J 
 
           (2)  MILDLY OPPOSE                          41    53    42    52    14    48    32    46    48    13    23    34    61    31    35    37    22 
                                                    13.4% 12.9% 11.8% 14.4%  7.6% 13.9% 16.9% 13.6% 12.7% 11.3%  9.9% 14.3% 14.8% 10.6% 11.1% 15.1% 14.2% 
                                                                                      E     E 
 
           (1)  STRONGLY OPPOSE                        32    70    60    42    21    46    35    47    55    13    33    36    60    41    37    26    38 
                                                    10.5% 17.1% 16.9% 11.7% 11.6% 13.4% 18.6% 14.0% 14.6% 11.7% 14.4% 15.5% 14.7% 13.8% 11.8% 10.8% 24.8% 
                                                              A                                                                                        OP 
 
           *  DON'T KNOW / NO ANSWER                    6    11     5    13     4     7     6     7    11     5     5     3     8     8     8     7     2 
                                                     2.0%  2.8%  1.3%  3.5%  2.1%  2.2%  3.2%  2.0%  2.8%  4.4%  2.1%  1.2%  2.0%  2.8%  2.6%  2.7%  1.6% 
 
           MEAN                                      3.36  3.23  3.18  3.40  3.52  3.23  3.16  3.18  3.38  3.62  3.38  3.14  3.26  3.33  3.40  3.39  2.88 
                                                                          C    FG                             L                             Q     Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
l.  Provide access to more natural open space for hiking, biking, horseback riding, and other open-space activities 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                        157   166   150   173    80   163    80   144   179    48   120   104   182   137   165   110    48 
                                                    51.3% 40.4% 42.2% 48.0% 43.5% 47.5% 42.2% 42.7% 47.6% 41.5% 51.7% 44.1% 44.2% 46.5% 52.0% 45.1% 31.4% 
                                                        B                                                                                   Q     Q 
 
           (4)  MILDLY FAVOR                           81    97    95    83    47    85    46    89    86    33    48    61   112    65    72    71    33 
                                                    26.5% 23.5% 26.7% 22.9% 25.5% 24.8% 24.2% 26.4% 23.0% 28.8% 20.7% 26.1% 27.2% 21.9% 22.7% 29.2% 21.3% 
 
           (3)  NEUTRAL                                48    70    62    56    41    52    25    66    52    17    34    37    70    47    49    32    37 
                                                    15.7% 17.1% 17.5% 15.6% 22.5% 15.0% 13.4% 19.5% 14.0% 14.9% 14.7% 15.7% 17.1% 16.0% 15.6% 13.2% 23.9% 
                                                                                G                                                                      OP 
 
           (2)  MILDLY OPPOSE                           8    33    13    27     4    16    21    15    25     8    12    12    22    17    11    14    16 
                                                     2.6%  8.0%  3.7%  7.6%  2.0%  4.7% 11.2%  4.5%  6.5%  6.7%  5.0%  4.9%  5.5%  5.7%  3.5%  5.6% 10.5% 
                                                              A           C                EF                                                           O 
 
           (1)  STRONGLY OPPOSE                         8    40    31    17    10    23    15    20    28     5    17    20    22    25    15    13    19 
                                                     2.6%  9.7%  8.7%  4.6%  5.2%  6.7%  7.9%  5.8%  7.5%  4.4%  7.2%  8.5%  5.3%  8.5%  4.9%  5.2% 12.5% 
                                                              A     D                                                                                  OP 
 
           *  DON'T KNOW / NO ANSWER                    4     5     4     5     2     4     2     4     5     4     2     2     4     4     4     4     1 
                                                     1.3%  1.2%  1.2%  1.3%  1.2%  1.3%  1.2%  1.1%  1.4%  3.7%  0.8%  0.9%  0.9%  1.3%  1.3%  1.7%  0.5% 
 
           MEAN                                      4.23  3.78  3.91  4.03  4.02  4.03  3.82  3.97  3.98  4.00  4.05  3.93  4.00  3.93  4.15  4.05  3.49 
                                                        B                                                                                   Q     Q 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
m.  Expand and improve the city's bikeway system 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                        127   154   133   148    75   137    69   122   159    47    94    96   166   112   135   106    38 
                                                    41.5% 37.6% 37.4% 41.1% 41.1% 39.9% 36.3% 36.1% 42.4% 40.7% 40.3% 40.9% 40.4% 38.0% 42.8% 43.7% 24.9% 
                                                                                                                                            Q     Q 
 
           (4)  MILDLY FAVOR                           94    92    82   104    36    95    55    93    92    32    60    57   109    76    92    57    37 
                                                    30.7% 22.4% 23.0% 28.9% 19.7% 27.6% 29.2% 27.5% 24.5% 27.4% 25.8% 24.3% 26.4% 25.9% 29.1% 23.5% 24.0% 
                                                        B 
 
           (3)  NEUTRAL                                58    81    83    56    51    67    21    81    57    16    51    42    79    58    57    45    36 
                                                    19.0% 19.8% 23.5% 15.5% 28.0% 19.4% 11.3% 24.1% 15.2% 13.5% 22.0% 17.8% 19.3% 19.7% 18.1% 18.3% 23.7% 
                                                                    D           G     G           I 
 
           (2)  MILDLY OPPOSE                          13    35    20    28    10    19    19    21    26     7    14    16    25    22    16    15    17 
                                                     4.2%  8.5%  5.7%  7.7%  5.7%  5.4%  9.9%  6.2%  6.9%  6.3%  6.2%  6.7%  6.1%  7.4%  4.9%  6.4% 10.8% 
                                                              A                                                                                         O 
 
           (1)  STRONGLY OPPOSE                        10    40    33    18     8    24    19    18    32     8    12    22    27    22    13    14    23 
                                                     3.3%  9.8%  9.2%  4.9%  4.3%  7.0%  9.8%  5.4%  8.6%  7.3%  5.0%  9.5%  6.6%  7.5%  4.0%  5.7% 15.1% 
                                                              A     D                       E                                                          OP 
 
           *  DON'T KNOW / NO ANSWER                    4     8     5     7     2     2     7     2     9     6     2     2     5     5     4     6     2 
                                                     1.3%  1.8%  1.3%  1.9%  1.2%  0.7%  3.6%  0.7%  2.5%  4.8%  0.7%  0.9%  1.3%  1.6%  1.1%  2.4%  1.4% 
                                                                                            F 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
m.  Expand and improve the city's bikeway system 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           MEAN                                      4.04  3.71  3.75  3.96  3.89  3.89  3.75  3.83  3.87  3.92  3.91  3.81  3.89  3.81  4.03  3.95  3.33 
                                                        B                 C                                                                 Q     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q9.  Would you tend to strongly favor, mildly favor, be neutral to, mildly oppose, or strongly oppose additional public funding to <INSERT  
STATEMENT>?  
n.  Provide space for community gardens 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  STRONGLY FAVOR                         84   112    73   124    54    77    65    80   116    38    75    52   119    76    94    66    36 
                                                    27.5% 27.4% 20.5% 34.2% 29.7% 22.3% 34.5% 23.8% 30.8% 32.9% 32.4% 22.3% 28.8% 25.7% 29.8% 27.0% 23.6% 
                                                                          C                 F           H     L     L 
 
           (4)  MILDLY FAVOR                           77    94    81    90    44    86    41    83    88    38    59    40   108    61    74    70    26 
                                                    25.2% 22.9% 22.8% 25.0% 24.3% 25.0% 21.6% 24.5% 23.5% 33.2% 25.4% 16.9% 26.2% 20.6% 23.5% 28.7% 16.9% 
                                                                                                              L     L                             Q 
 
           (3)  NEUTRAL                                80    95    98    77    53    90    32    97    76    19    55    73    96    77    74    59    42 
                                                    26.1% 23.2% 27.5% 21.4% 28.8% 26.3% 16.9% 28.7% 20.3% 16.1% 23.4% 31.3% 23.3% 26.2% 23.2% 24.3% 27.1% 
                                                                                G     G           I                       J 
 
           (2)  MILDLY OPPOSE                          29    48    41    37    18    37    23    37    40     7    21    27    35    42    38    20    19 
                                                     9.5% 11.8% 11.4% 10.2%  9.7% 10.8% 11.9% 11.1% 10.6%  5.7%  9.1% 11.7%  8.5% 14.2% 12.1%  8.2% 12.4% 
                                                                                                                                      M 
 
           (1)  STRONGLY OPPOSE                        28    49    55    22    10    42    25    30    46     9    18    36    45    31    27    20    29 
                                                     9.2% 11.9% 15.3%  6.2%  5.5% 12.3% 13.1%  9.0% 12.1%  8.0%  7.9% 15.4% 10.9% 10.4%  8.5%  8.2% 19.1% 
                                                                    D                 E     E                            JK                            OP 
 
           *  DON'T KNOW / NO ANSWER                    8    11     9    11     4    12     4    10    10     5     4     6    10     9     9     9     1 
                                                     2.6%  2.8%  2.5%  2.9%  2.1%  3.4%  2.1%  2.9%  2.6%  4.2%  1.8%  2.5%  2.4%  2.9%  2.9%  3.6%  1.0% 
 
           MEAN                                      3.54  3.43  3.22  3.73  3.64  3.35  3.54  3.44  3.52  3.80  3.66  3.20  3.55  3.38  3.55  3.60  3.14 
                                                                          C     F                             L     L                       Q     Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q10.  Are you aware that the City of Vacaville publishes and distributes the Community Services Department Event Guide, listing all  
recreational programs offered by the city?  Yes or no? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           YES                                        291   330   282   339   138   317   166   301   317    86   209   210   350   265   292   210   119 
                                                    95.1% 80.6% 79.4% 94.1% 75.6% 92.3% 87.5% 89.3% 84.4% 74.5% 89.5% 89.2% 85.0% 90.1% 92.1% 86.0% 77.2% 
                                                        B                 C           E     E                       J     J                PQ     Q 
 
           NO                                          14    78    71    21    44    26    22    36    56    28    24    25    60    29    25    32    35 
                                                     4.6% 19.1% 20.0%  5.9% 23.8%  7.7% 11.8% 10.7% 15.0% 24.0% 10.5% 10.5% 14.6%  9.7%  7.9% 13.0% 22.8% 
                                                              A     D          FG                            KL                                        OP 
 
           DON'T KNOW / REFUSED                         1     1     2     -     1     -     1     -     2     2     -     1     2     1     -     2     - 
                                                     0.3%  0.3%  0.7%        0.5%        0.7%        0.6%  1.5%        0.3%  0.4%  0.2%        1.0%       
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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                                                                       Crosstabulated Results 
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Q11.  Within the last 12 months, do you recall <INSERT STATEMENT>?  Yes or no? 
Percentage of respondents stating "YES" only. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           A.  LOOKING AT A PRINTED COPY OF THE       280   304   258   325   133   302   149   293   288    77   196   198   338   241   280   197   105 
           VACAVILLE COMMUNITY SERVICES DEPARTMENT  91.5% 74.1% 72.7% 90.2% 72.7% 87.8% 78.6% 86.7% 76.7% 67.2% 84.0% 84.2% 82.2% 81.9% 88.4% 80.8% 68.6% 
           EVENT GUIDE                                  B                 C          EG           I                 J     J                PQ     Q 
 
           B.  ACCESSING THE CITY’S WEB SITE TO       204   171   147   228   101   206    68   231   144    52   134   124   221   149   204   136    35 
           FIND INFORMATION ON RECREATIONAL         66.7% 41.8% 41.5% 63.2% 55.1% 60.1% 35.9% 68.4% 38.2% 45.2% 57.4% 52.8% 53.7% 50.7% 64.5% 55.7% 22.6% 
           ACTIVITIES OR PROGRAMS                       B                 C     G     G           I                 J                      PQ     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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                                                                       Crosstabulated Results 
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Q12.  Within the last twelve months, have you personally participated in any program, activity, or event offered by Vacaville's Community  
Services Department?  Yes or no? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           YES                                        184   169   153   200    89   183    82   208   144    45   121   130   208   139   197   123    33 
                                                    60.1% 41.3% 43.1% 55.5% 48.5% 53.3% 43.0% 61.8% 38.3% 39.4% 51.9% 55.2% 50.5% 47.3% 62.1% 50.4% 21.8% 
                                                        B                 C           G           I                 J     J                PQ     Q 
 
           NO / DON'T KNOW / REFUSED                  122   241   202   161    94   160   108   129   232    70   112   105   204   155   120   121   120 
                                                    39.9% 58.7% 56.9% 44.5% 51.5% 46.7% 57.0% 38.2% 61.7% 60.6% 48.1% 44.8% 49.5% 52.7% 37.9% 49.6% 78.2% 
                                                              A     D                       F           H    KL                                   O    OP 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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Q13.  Are you the parent or guardian of at least one child aged <INSERT AGE RANGE> currently living in Vacaville?  Yes or no? 
Percentage of respondents stating "YES" only. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           A.  12 OR YOUNGER                          131   131   124   139    89   161    12   262     -    37    93   100   155   106   150    85    27 
                                                    42.8% 32.0% 34.8% 38.4% 48.6% 47.0%  6.3% 77.8%       31.8% 39.9% 42.5% 37.7% 36.0% 47.5% 34.8% 17.7% 
                                                        B                       G     G                                                    PQ     Q 
 
           B.  13 TO 17                               103    77    84    96    23   147    10   180     -    21    55    77   102    76   103    59    18 
                                                    33.7% 18.7% 23.7% 26.5% 12.8% 42.7%  5.0% 53.3%       18.1% 23.8% 32.9% 24.8% 25.7% 32.6% 24.1% 11.6% 
                                                        B                       G    EG                                  JK                PQ     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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Q14.  Within the last twelve months, has at least one of your children aged 17 or younger participated in any program, activity, or event  
offered by Vacaville's Community Services Department?  Yes or no? 
Total Answering:  Parents or guardians of children aged 17 or younger 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                            173   164   155   182    92   228    18   337     -    48   112   132   193   141   189   111    37 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0       100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           YES                                        140   106    99   148    61   173    12   246     -    30    88    96   143   102   149    81    16 
                                                    80.9% 64.7% 63.8% 80.9% 66.9% 75.8% 68.9% 73.0%       61.3% 78.4% 72.7% 74.4% 72.0% 78.6% 73.3% 44.0% 
                                                        B                 C                                         J                       Q     Q 
 
           NO / DON'T KNOW / REFUSED                   33    58    56    35    30    55     6    91     -    19    24    36    49    40    41    30    21 
                                                    19.1% 35.3% 36.2% 19.1% 33.1% 24.2% 31.1% 27.0%       38.7% 21.6% 27.3% 25.6% 28.0% 21.4% 26.7% 56.0% 
                                                              A     D                                         K                                        OP 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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Q15.  What recreational programs, activities, or events would you like the city to offer that it doesn't offer now?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           YOUTH ACTIVITIES OR PROGRAMS                23    18    13    28    10    25     7    28    13     6    16    14    21    20    26    10     5 
                                                     7.5%  4.5%  3.8%  7.7%  5.3%  7.3%  3.5%  8.4%  3.4%  5.5%  7.1%  5.8%  5.2%  6.8%  8.1%  4.2%  3.5% 
                                                                          C           G           I                                         Q 
 
           BASEBALL OR SOFTBALL                        18     2    11     9     2    18     -    17     3     6    10     3    13     7    13     7     - 
                                                     5.9%  0.4%  3.0%  2.4%  1.1%  5.1%        4.9%  0.8%  4.9%  4.3%  1.3%  3.1%  2.4%  4.1%  2.8%       
                                                        B                             E           I 
 
           SWIMMING                                    15     8    12    11     2    17     4    16     8     2     6    12    16     7    15     3     5 
                                                     4.9%  2.0%  3.5%  3.0%  1.1%  5.1%  2.0%  4.6%  2.0%  1.4%  2.7%  5.0%  4.0%  2.2%  4.7%  1.4%  3.2% 
                                                        B                            EG                                                     P 
 
           TENNIS OR PICKEBALL                         14     6     9    11     5    10     5     9    11     1    11     6     7    13    17     4     - 
                                                     4.6%  1.5%  2.5%  3.1%  2.9%  2.9%  2.6%  2.8%  2.9%  0.5%  4.7%  2.5%  1.8%  4.4%  5.2%  1.5%       
                                                        B                                                           J                       P 
 
           YOGA OR OTHER PHYSICAL FITNESS              13     2     3    13     3     7     6     6    10     1     8     3    10     6     7     8     1 
                                                     4.2%  0.6%  0.7%  3.6%  1.8%  1.9%  2.9%  1.8%  2.5%  1.0%  3.6%  1.3%  2.3%  2.0%  2.3%  3.1%  0.3% 
                                                        B                 C                                                                 Q     Q 
 
           DANCE OR BALLET                             11     6     1    16     7     9     2    12     5     -     6     9     9     8    12     4     2 
                                                     3.6%  1.5%  0.2%  4.6%  3.6%  2.6%  0.9%  3.7%  1.3%        2.5%  3.9%  2.2%  2.8%  3.7%  1.6%  1.1% 
                                                                          C 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q15.  What recreational programs, activities, or events would you like the city to offer that it doesn't offer now?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           ARTS, CRAFTS, OR COOKING                     9     -     1     8     3     5     1     4     5     1     2     4     6     3     5     3     1 
                                                     2.9%        0.3%  2.2%  1.6%  1.5%  0.5%  1.2%  1.3%  0.9%  0.9%  1.7%  1.5%  1.0%  1.6%  1.2%  0.7% 
                                                                          C 
 
           SOCCER                                       8     5    11     3     3    10     -     9     4     2     6     5     6     6    10     3     - 
                                                     2.6%  1.3%  3.0%  0.7%  1.8%  3.0%        2.7%  1.1%  1.6%  2.6%  2.1%  1.6%  2.1%  3.3%  1.3%       
                                                                    D 
 
           BASKETBALL                                   7     4     8     3     2     9     -     7     4     3     3     3     2     8     9     1     1 
                                                     2.3%  1.0%  2.3%  0.8%  1.2%  2.6%        2.0%  1.1%  2.8%  1.3%  1.3%  0.5%  2.7%  2.9%  0.4%  0.5% 
                                                                                                                                      M    PQ 
 
           INDOOR SPORTS                                7     3     7     3     2     5     3     4     6     2     4     1     6     4     7     1     2 
                                                     2.3%  0.7%  2.0%  0.8%  1.2%  1.4%  1.6%  1.1%  1.7%  1.7%  1.6%  0.4%  1.5%  1.4%  2.1%  0.4%  1.4% 
 
           GOLF                                         6     8    10     4     2     6     6     3    11     4     1     7     5     9     6     2     6 
                                                     2.0%  2.0%  2.8%  1.1%  1.0%  1.9%  3.1%  0.8%  3.0%  3.3%  0.4%  3.2%  1.2%  3.1%  1.8%  0.8%  4.2% 
                                                                                                        H                 K 
 
           SENIOR PROGRAMS OR ACTIVITIES                6     -     1     5     -     -     6     1     4     3     2     1     2     4     5     -     1 
                                                     2.0%        0.3%  1.4%              3.2%  0.3%  1.1%  2.6%  0.9%  0.4%  0.5%  1.4%  1.6%        0.7% 
 
           AFFORDABLE ACTIVITIES OR PROGRAMS            5     6     4     7     2     5     4     5     5     2     4     3     6     5     7     2     2 
                                                     1.6%  1.3%  1.1%  1.9%  0.9%  1.4%  2.2%  1.6%  1.4%  1.7%  1.5%  1.3%  1.4%  1.7%  2.3%  0.7%  1.0% 
 
           GARDENING                                    5     -     2     3     2     1     2     2     3     -     1     3     1     4     5     -     - 
                                                     1.6%        0.6%  0.8%  1.1%  0.3%  1.1%  0.6%  0.8%        0.4%  1.3%  0.2%  1.4%  1.6%             
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q15.  What recreational programs, activities, or events would you like the city to offer that it doesn't offer now?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           CULTURAL EVENTS                              4     2     1     5     1     3     2     1     5     -     2     1     2     4     3     2     1 
                                                     1.3%  0.4%  0.3%  1.3%  0.5%  0.8%  1.0%  0.3%  1.2%        0.7%  0.4%  0.4%  1.3%  0.8%  0.8%  0.6% 
 
           MARATHON OR RUNNING                          4     3     5     2     3     3     1     3     4     1     1     5     4     2     3     1     3 
                                                     1.3%  0.8%  1.5%  0.6%  1.8%  0.9%  0.5%  0.9%  1.1%  0.9%  0.4%  2.2%  1.0%  0.8%  0.9%  0.4%  2.1% 
 
           HIKING TRAILS                                4     4     3     4     2     2     3     2     5     1     4     3     4     3     3     3     2 
                                                     1.3%  0.9%  0.9%  1.2%  1.2%  0.6%  1.7%  0.7%  1.4%  0.6%  1.5%  1.4%  1.0%  1.1%  0.9%  1.2%  1.0% 
 
           KARATE OR SELF DEFENSE                       4     2     2     4     2     2     2     3     3     1     2     1     5     1     4     1     1 
                                                     1.3%  0.4%  0.6%  1.0%  1.1%  0.5%  1.1%  0.8%  0.8%  0.7%  0.9%  0.4%  1.2%  0.3%  1.2%  0.4%  0.7% 
 
           CONCERTS OR OPERA                            3     2     3     3     1     3     2     1     4     -     1     3     1     4     2     2     1 
                                                     1.0%  0.6%  0.8%  0.7%  0.5%  0.8%  1.0%  0.3%  1.2%        0.4%  1.2%  0.4%  1.3%  0.6%  1.0%  0.7% 
 
           FOOTBALL                                     3     4     5     2     4     3     -     3     4     -     4     1     3     4     5     2     - 
                                                     1.0%  1.0%  1.4%  0.6%  2.2%  0.9%        0.9%  1.1%        1.8%  0.4%  0.8%  1.3%  1.7%  0.7%       
 
           VOLLEYBALL                                   3     2     1     4     -     5     -     4     1     -     1     3     4     1     2     3     - 
                                                     1.0%  0.5%  0.3%  1.1%        1.4%        1.1%  0.3%        0.4%  1.2%  1.0%  0.3%  0.6%  1.2%       
 
           LACROSSE                                     3     4     3     3     6     1     -     3     3     -     2     2     4     2     5     1     - 
                                                     1.0%  0.9%  0.9%  0.9%  3.0%  0.3%        1.0%  0.9%        0.9%  1.0%  1.0%  0.8%  1.7%  0.5%       
 
           HOCKEY                                       3     4     6     1     4     2     -     2     5     1     1     2     3     3     4     2     1 
                                                     1.0%  0.9%  1.6%  0.3%  2.3%  0.7%        0.6%  1.2%  0.9%  0.4%  0.8%  0.8%  1.1%  1.3%  0.7%  0.4% 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q15.  What recreational programs, activities, or events would you like the city to offer that it doesn't offer now?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           GUN OR ARCHERY                               3     7     8     2     4     4     1     7     3     1     5     3     9     1     3     5     2 
                                                     1.0%  1.7%  2.2%  0.6%  2.3%  1.3%  0.7%  2.1%  0.8%  0.9%  2.3%  1.1%  2.3%  0.2%  0.9%  1.9%  1.6% 
                                                                                                                                N 
 
           DISC GOLF                                    3     -     1     2     1     2     -     1     2     -     1     1     1     2     1     2     - 
                                                     1.0%        0.3%  0.6%  0.5%  0.6%        0.3%  0.5%        0.4%  0.4%  0.2%  0.7%  0.3%  0.8%       
 
           GYMNASTICS                                   3     -     1     2     1     2     -     3     -     -     2     -     1     2     -     3     - 
                                                     1.0%        0.3%  0.6%  0.5%  0.6%        0.9%              0.9%        0.2%  0.7%        1.2%       
 
           SKATING                                      3     -     2     1     -     2     1     2     1     1     -     2     2     1     1     2     - 
                                                     1.0%        0.6%  0.3%        0.6%  0.5%  0.6%  0.3%  0.9%        0.9%  0.5%  0.3%  0.3%  0.8%       
 
           MAPS OR INFORMATION ABOUT PARKS OR           3     -     -     3     2     1     -     -     3     -     1     -     -     3     1     1     1 
           PROGRAMS                                  1.0%              0.8%  1.1%  0.3%              0.8%        0.4%              1.0%  0.3%  0.4%  0.7% 
 
           FOREIGN OR SIGN LANGUAGE                     2     2     1     3     -     3     1     1     3     -     3     -     2     2     1     2     1 
                                                     0.7%  0.4%  0.2%  0.8%        0.8%  0.5%  0.2%  0.7%        1.2%        0.4%  0.6%  0.3%  0.8%  0.5% 
 
           SPECIAL NEEDS PROGRAMS OR ACTIVITIES         2     4     -     6     2     2     2     2     4     1     1     -     3     3     3     2     1 
                                                     0.7%  1.0%        1.7%  1.2%  0.5%  1.0%  0.7%  1.0%  0.8%  0.4%        0.7%  1.1%  1.0%  0.7%  0.6% 
 
           BOWLING                                      2     2     2     2     -     3     1     2     2     -     4     -     3     1     1     -     3 
                                                     0.7%  0.4%  0.5%  0.5%        0.8%  0.5%  0.5%  0.5%        1.6%        0.6%  0.3%  0.3%        1.7% 
 
           FISHING                                      1     2     3     -     -     2     1     1     2     -     1     -     2     1     2     -     1 
                                                     0.3%  0.5%  0.9%              0.5%  0.7%  0.3%  0.6%        0.3%        0.4%  0.5%  0.6%        0.9% 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q15.  What recreational programs, activities, or events would you like the city to offer that it doesn't offer now?  
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           DIRT BIKING                                  -     3     2     1     3     -     -     3     -     1     -     2     3     -     2     1     - 
                                                           0.7%  0.5%  0.4%  1.7%              0.9%        1.1%        0.8%  0.7%        0.6%  0.5%       
 
           OTHER                                       38    34    33    39    18    32    21    24    45    11    22    23    37    32    28    26    17 
                                                    12.4%  8.2%  9.3% 10.7%  9.9%  9.5% 11.1%  7.2% 12.1%  9.9%  9.5%  9.9%  9.0% 10.8%  8.9% 10.8% 11.2% 
                                                                                                        H 
 
           DON'T KNOW / NO ANSWER                     135   280   214   201   106   187   122   195   220    74   131   134   252   158   161   155    97 
                                                    44.1% 68.3% 60.2% 55.8% 57.7% 54.5% 64.4% 57.9% 58.5% 64.0% 56.2% 56.9% 61.1% 53.8% 50.9% 63.5% 63.1% 
                                                              A                             F                                                     O     O 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 



 

 
                                                                          Table 39 Page 63 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Mean Summary Table:  Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
3 pt. scale: (3=Favor, 2=Neutral, 1=Oppose) 
Shown in descending order, ranked highest to lowest. 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           D.  PROGRAMS FOR DISADVANTAGED YOUTH       301   405   352   354   183   338   184   335   367   115   229   231   405   291   312   242   150 
                                                     2.42  2.52  2.45  2.50  2.55  2.44  2.48  2.44  2.51  2.62  2.55  2.39  2.52  2.42  2.51  2.47  2.42 
                                                                                                              L     L 
 
           B.  POOLS AND OTHER FACILITIES FOR         302   398   346   355   180   338   183   334   364   113   230   231   405   287   308   241   150 
           AQUATIC PROGRAMS                          2.28  2.18  2.13  2.32  2.23  2.33  2.04  2.35  2.11  2.31  2.30  2.18  2.28  2.16  2.36  2.23  1.96 
                                                                          C     G     G           I                                         Q     Q 
 
           A.  PROGRAMS FOR SENIORS                   302   403   353   352   183   336   186   333   368   115   230   227   408   288   310   241   152 
                                                     2.27  2.43  2.34  2.38  2.40  2.35  2.35  2.33  2.39  2.56  2.39  2.25  2.37  2.37  2.36  2.44  2.24 
                                                              A                                              KL     L                             Q 
 
           C.  VACAVILLE’S PERFORMING ARTS THEATER    302   402   351   353   180   338   186   334   366   114   230   230   405   290   311   240   151 
                                                     2.25  2.29  2.21  2.34  2.25  2.27  2.31  2.27  2.28  2.41  2.29  2.23  2.29  2.25  2.30  2.33  2.12 
                                                                          C                                   L                             Q     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 



 

 
                                                                          Table 40 Page 64 
 
                                                       The City of Vacaville and The Sports Management Group: 
                                              Results of an Online Survey About Vacaville's Parks and Recreation System 
                                                                       Crosstabulated Results 
                                                                            Mar. 13, 2012 
 
 
Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
a.  Programs for seniors 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                 125   230   175   180    94   161    99   150   201    74   119   101   208   144   153   129    71 
                                                    40.8% 56.0% 49.3% 49.8% 51.6% 46.9% 52.4% 44.6% 53.6% 64.0% 51.1% 43.1% 50.5% 48.7% 48.2% 53.0% 46.4% 
                                                              A                                         H    KL 
 
           (2)  NEUTRAL                               135   116   124   128    67   131    53   142   109    31    83    83   141   106   116    89    47 
                                                    44.1% 28.4% 34.8% 35.4% 36.6% 38.2% 28.0% 42.1% 29.1% 27.0% 35.7% 35.1% 34.3% 35.9% 36.7% 36.4% 30.3% 
                                                        B                             G           I 
 
           (1)  OPPOSE                                 42    57    54    45    22    44    34    41    58    10    28    44    58    38    41    23    34 
                                                    13.7% 13.9% 15.2% 12.4% 11.8% 12.7% 17.8% 12.2% 15.3%  8.3% 12.2% 18.6% 14.1% 13.0% 12.9%  9.6% 22.2% 
                                                                                                                          J                            OP 
 
           *  DON'T KNOW / NO ANSWER                    4     7     2     9     -     7     4     4     7     1     3     8     4     7     7     2     2 
                                                     1.3%  1.7%  0.7%  2.4%        2.2%  1.9%  1.1%  1.9%  0.6%  1.1%  3.3%  1.0%  2.3%  2.2%  1.0%  1.0% 
 
           MEAN                                      2.27  2.43  2.34  2.38  2.40  2.35  2.35  2.33  2.39  2.56  2.39  2.25  2.37  2.37  2.36  2.44  2.24 
                                                              A                                              KL     L                             Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
b.  Pools and other facilities for aquatic programs 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                 135   174   134   176    81   169    59   168   140    55   113    96   200   106   154   108    47 
                                                    44.1% 42.5% 37.6% 48.7% 44.2% 49.4% 31.1% 49.9% 37.3% 47.4% 48.3% 40.9% 48.6% 36.0% 48.6% 44.5% 30.7% 
                                                                          C     G     G           I                             N           Q     Q 
 
           (2)  NEUTRAL                               117   123   124   116    59   110    71   114   124    39    73    80   118   121   109    79    50 
                                                    38.2% 29.9% 34.8% 32.1% 32.1% 31.9% 37.5% 33.7% 33.0% 33.5% 31.5% 34.1% 28.6% 41.0% 34.4% 32.5% 32.4% 
                                                        B                                                                             M 
 
           (1)  OPPOSE                                 50   102    89    63    40    59    52    52   100    20    44    54    87    60    45    53    53 
                                                    16.3% 24.8% 24.9% 17.4% 22.0% 17.2% 27.6% 15.3% 26.6% 17.1% 18.8% 23.1% 21.1% 20.4% 14.1% 21.9% 34.4% 
                                                              A     D                       F           H                                         O    OP 
 
           *  DON'T KNOW / NO ANSWER                    4    12     9     6     3     5     7     3    12     2     3     5     7     8     9     3     4 
                                                     1.3%  2.8%  2.6%  1.7%  1.8%  1.5%  3.7%  1.0%  3.2%  2.0%  1.4%  1.9%  1.6%  2.6%  2.8%  1.1%  2.5% 
                                                                                                        H 
 
           MEAN                                      2.28  2.18  2.13  2.32  2.23  2.33  2.04  2.35  2.11  2.31  2.30  2.18  2.28  2.16  2.36  2.23  1.96 
                                                                          C     G     G           I                                         Q     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
c.  Vacaville's performing arts theater 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                 123   201   142   181    78   149    96   145   179    60   109    96   191   129   139   122    62 
                                                    40.2% 49.0% 40.1% 50.3% 42.7% 43.5% 50.9% 43.1% 47.5% 52.2% 46.7% 40.9% 46.4% 43.9% 43.8% 50.1% 40.4% 
                                                              A           C 
 
           (2)  NEUTRAL                               131   118   140   109    70   129    50   134   112    40    80    91   141   105   127    76    45 
                                                    42.8% 28.7% 39.3% 30.2% 38.1% 37.5% 26.4% 39.7% 29.8% 34.8% 34.3% 38.5% 34.3% 35.8% 40.1% 31.1% 29.4% 
                                                        B           D           G     G           I                                        PQ 
 
           (1)  OPPOSE                                 48    83    69    62    33    60    39    55    76    14    42    43    73    55    45    43    43 
                                                    15.7% 20.4% 19.5% 17.2% 17.8% 17.4% 20.7% 16.4% 20.2% 11.9% 17.9% 18.5% 17.7% 18.8% 14.2% 17.5% 28.2% 
                                                                                                                                                       OP 
 
           *  DON'T KNOW / NO ANSWER                    4     8     4     8     3     6     4     3     9     1     3     5     7     5     6     3     3 
                                                     1.3%  2.0%  1.1%  2.2%  1.4%  1.6%  2.0%  0.8%  2.5%  1.1%  1.1%  2.1%  1.6%  1.5%  1.9%  1.3%  2.0% 
 
           MEAN                                      2.25  2.29  2.21  2.34  2.25  2.27  2.31  2.27  2.28  2.41  2.29  2.23  2.29  2.25  2.30  2.33  2.12 
                                                                          C                                   L                             Q     Q 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q16.  Do you tend to favor, be neutral to, or oppose allocating additional city funds to support <INSERT STATEMENT>? 
d.  Programs for disadvantaged youth 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                 165   266   209   222   120   193   118   190   239    82   147   129   263   163   192   145    93 
                                                    53.9% 64.8% 58.7% 61.5% 65.3% 56.3% 62.1% 56.2% 63.6% 71.4% 63.2% 54.9% 63.8% 55.2% 60.6% 59.7% 60.2% 
                                                              A                                               L                 N 
 
           (2)  NEUTRAL                                98    83    94    87    45   100    36   104    76    21    62    61    91    88    87    65    28 
                                                    32.0% 20.2% 26.5% 24.0% 24.5% 29.1% 19.1% 30.9% 20.2% 17.9% 26.5% 26.1% 22.0% 29.9% 27.6% 26.5% 18.5% 
                                                        B                             G           I                                   M     Q 
 
           (1)  OPPOSE                                 38    56    49    45    19    45    30    41    53    12    21    40    52    40    33    32    30 
                                                    12.4% 13.7% 13.9% 12.4% 10.2% 13.2% 15.9% 12.3% 14.0% 10.1%  8.9% 17.1% 12.6% 13.5% 10.3% 13.2% 19.2% 
                                                                                                                          K                             O 
 
           *  DON'T KNOW / NO ANSWER                    5     5     3     7     -     5     6     2     8     1     4     5     6     4     5     2     3 
                                                     1.6%  1.3%  0.9%  2.0%        1.4%  2.9%  0.6%  2.2%  0.6%  1.5%  1.9%  1.6%  1.4%  1.6%  0.7%  2.1% 
 
           MEAN                                      2.42  2.52  2.45  2.50  2.55  2.44  2.48  2.44  2.51  2.62  2.55  2.39  2.52  2.42  2.51  2.47  2.42 
                                                                                                              L     L 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q17.  Are you currently registered to vote in City of Vacaville municipal elections?  Yes or no? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           YES                                        270   340   306   304   127   303   181   286   321    88   205   206   348   257   274   207   128 
                                                    88.2% 83.0% 86.3% 84.2% 69.2% 88.2% 95.4% 84.9% 85.4% 76.1% 87.9% 87.6% 84.5% 87.2% 86.6% 85.2% 83.0% 
                                                                                      E    EF                       J     J 
 
           NO / REFUSED                                36    70    49    57    56    41     9    51    55    28    28    29    64    38    42    36    26 
                                                    11.8% 17.0% 13.7% 15.8% 30.8% 11.8%  4.6% 15.1% 14.6% 23.9% 12.1% 12.4% 15.5% 12.8% 13.4% 14.8% 17.0% 
                                                                               FG     G                      KL 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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Q18.  In 1988, Vacaville voters approved Measure I, which authorized a general tax used to fund the construction of the Ulatis Cultural  
Center complex ... Would you tend to <INSERT LIST> extending this tax measure? 
Total Answering:  Those registered to vote.  [Q17 (1)] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                            270   340   306   304   127   303   181   286   321    88   205   206   348   257   274   207   128 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                 201   192   191   202    89   196   109   196   195    50   140   141   220   173   199   143    52 
                                                    74.4% 56.5% 62.5% 66.4% 70.3% 64.6% 60.0% 68.5% 60.7% 56.4% 68.1% 68.3% 63.1% 67.2% 72.6% 68.7% 40.4% 
                                                        B                                                                                   Q     Q 
 
           (2)  NEUTRAL                                27    69    49    47    20    47    29    36    60    21    34    28    60    34    38    25    33 
                                                    10.0% 20.3% 15.9% 15.6% 16.1% 15.4% 16.1% 12.5% 18.8% 23.9% 16.8% 13.7% 17.3% 13.3% 13.7% 12.3% 25.9% 
                                                              A                                         H                                              OP 
 
           (1)  OPPOSE                                 27    71    57    41    16    47    35    39    58    13    26    30    53    43    26    31    40 
                                                    10.0% 20.9% 18.5% 13.6% 12.8% 15.5% 19.3% 13.8% 17.9% 15.2% 12.6% 14.7% 15.2% 16.6%  9.5% 15.2% 31.4% 
                                                              A                                                                                        OP 
 
           *  DON'T KNOW / NO ANSWER                   15     8    10    13     1    14     8    15     8     4     5     7    15     7    11     8     3 
                                                     5.6%  2.4%  3.1%  4.4%  0.8%  4.5%  4.6%  5.2%  2.6%  4.5%  2.5%  3.3%  4.4%  2.8%  4.1%  3.8%  2.3% 
                                                                                      E     E 
 
           MEAN                                      2.68  2.36  2.45  2.55  2.58  2.51  2.43  2.58  2.44  2.43  2.57  2.55  2.50  2.52  2.66  2.56  2.09 
                                                        B                                         I                                         Q     Q 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q19.  And why do you say that you would likely <INSERT ANSWER TO Q18> 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
Total Answering:  Registered voters favoring or opposing the extension.  [Q18 (1-3)] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      255   332   297   290   126   289   173   272   313    84   200   199   333   250   263   199   125 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           NEED TO CONTINUE SERVICES AS THEY HAVE      71    42    53    60    16    56    41    47    66     8    40    46    63    50    57    41    15 
           BEEN PROVIDED (+)                        27.8% 12.7% 17.8% 20.7% 12.5% 19.4% 23.9% 17.5% 21.0%  9.5% 19.8% 23.3% 19.0% 19.9% 21.6% 20.6% 12.1% 
                                                        B                                   E                       J     J                 Q     Q 
 
           MAKE FOR A BETTER, MORE VIBRANT             49    46    41    53    22    53    20    48    47    14    37    32    50    45    54    30    11 
           COMMUNITY (+)                            19.2% 13.7% 14.0% 18.3% 17.3% 18.2% 11.7% 17.5% 15.0% 16.2% 18.4% 16.1% 14.9% 18.0% 20.4% 15.2%  8.4% 
                                                                                      G                                                     Q 
 
           FACILITY AND INFRASTRUCTURE                 43    23    41    24    14    35    17    39    26     6    20    29    38    27    43    14     8 
           IMPROVEMENTS ARE IMPORTANT (+)           16.9%  6.8% 13.9%  8.4% 10.8% 12.3%  9.7% 14.4%  8.2%  7.1%  9.9% 14.5% 11.6% 10.9% 16.3%  7.2%  6.7% 
                                                        B           D                             I                                        PQ 
 
           GOOD FOR KIDS AND FAMILIES (+)              19    14    15    18     8    18     7    21    12     3    11    14    25     8    17    12     5 
                                                     7.5%  4.3%  5.1%  6.3%  6.6%  6.2%  4.1%  7.9%  3.9%  3.2%  5.3%  6.9%  7.5%  3.1%  6.4%  5.9%  4.0% 
                                                                                                  I                             N 
 
           OK - AS LONG AS TAX RATES DON'T             16     8     4    20     6    12     6    13    10     3    11     3    13    11    13    11     - 
           INCREASE (+)                              6.3%  2.3%  1.4%  6.7%  4.8%  4.2%  3.2%  4.9%  3.3%  3.6%  5.4%  1.5%  3.8%  4.4%  4.9%  5.4%       
                                                        B                 C                                         L 
 
           ALWAYS SUPPORT COMMUNITY IMPROVEMENTS       14    16    16    14    12    12     6    14    17     5    13    12    19    11    12    17     2 
           OR SUPPORT MORE IMPROVEMENTS (+)          5.5%  4.9%  5.5%  4.8%  9.8%  4.3%  3.3%  5.0%  5.3%  5.5%  6.6%  5.9%  5.7%  4.6%  4.4%  8.5%  1.4% 
                                                                                                                                                  Q 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q19.  And why do you say that you would likely <INSERT ANSWER TO Q18> 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
Total Answering:  Registered voters favoring or opposing the extension.  [Q18 (1-3)] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           NEED MORE INFORMATION (o)                   13    19    14    18     6    17     8    13    18     6    12    10    23     8    20     6     6 
                                                     5.1%  5.6%  4.7%  6.0%  5.0%  5.8%  4.8%  4.9%  5.8%  7.1%  5.8%  4.8%  7.0%  3.2%  7.5%  2.9%  4.8% 
                                                                                                                                N           P 
 
           THE CITY IS DOING A GREAT JOB/WE HAVE A     12    20    16    16     6    14    12    13    19     9    13     7    17    16    11    18     3 
           GREAT CITY (+)                            4.7%  6.1%  5.3%  5.7%  4.7%  4.9%  7.1%  4.9%  6.0% 11.2%  6.3%  3.4%  5.0%  6.3%  4.3%  8.9%  2.7% 
                                                                                                              L                                   Q 
 
           TAXES COULD BE BETTER SPENT (-)             11    17    12    16     1    17    10    11    16     3    11     6    14    14    11     8     9 
                                                     4.3%  5.2%  4.2%  5.4%  1.0%  5.8%  5.8%  4.2%  5.0%  4.1%  5.4%  2.9%  4.2%  5.6%  4.3%  4.0%  7.2% 
                                                                                      E     E 
 
           IRRESPONSIBLE SPENDING (-)                  10     6    10     6     5     4     7     6    10     6     2     3     7     8     3     6     6 
                                                     3.9%  1.7%  3.4%  1.9%  3.7%  1.3%  4.1%  2.1%  3.2%  7.0%  1.0%  1.5%  2.2%  3.2%  1.1%  3.2%  5.0% 
                                                                                                              K 
 
           CURRENTLY USE THE FACILITIES OR WOULD       10    12     8    13     9     6     7    15     7     1     6     7     8    14    13     3     6 
           USE THE FACILITIES (+)                    3.9%  3.5%  2.8%  4.6%  6.8%  2.2%  4.0%  5.5%  2.2%  1.6%  3.2%  3.6%  2.4%  5.5%  4.9%  1.6%  4.5% 
                                                                                                  I                                         P 
 
           DON'T WANT THE ADDED TAX BURDEN (-)         10    37    31    15    11    19    16    21    26     2    12    17    24    20    13    13    21 
                                                     3.9% 11.1% 10.6%  5.3%  9.0%  6.6%  9.4%  7.7%  8.2%  2.0%  6.2%  8.5%  7.3%  8.1%  5.0%  6.5% 16.5% 
                                                              A     D                                                     J                            OP 
 
           NOT ECONOMICALLY FEASIBLE OR ECONOMY         6     5     7     5     2     4     5     3     9     2     5     4     6     6     2     5     4 
           DOESN'T SUPPORT IT (-)                    2.4%  1.7%  2.3%  1.6%  1.6%  1.5%  3.0%  1.0%  2.8%  2.0%  2.4%  2.0%  1.7%  2.4%  0.6%  2.5%  3.5% 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Q19.  And why do you say that you would likely <INSERT ANSWER TO Q18> 
Categorization of open-ended responses. 
Multiple mentions allowed for each respondent.* 
Shown in descending order. 
Total Answering:  Registered voters favoring or opposing the extension.  [Q18 (1-3)] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           WOULD NOT USE THE FACILITY (-)               3     2     1     4     -     4     1     1     4     1     1     1     4     1     2     3     - 
                                                     1.2%  0.5%  0.3%  1.3%        1.4%  0.4%  0.4%  1.2%  0.8%  0.5%  0.5%  1.2%  0.3%  0.8%  1.3%       
 
           DEPENDS ON WHAT IT COSTS (o)                 1    19     9    11     3     8     9     7    14     4     7     7    14     5     4     4    12 
                                                     0.4%  5.8%  3.2%  3.8%  2.7%  2.8%  5.2%  2.5%  4.4%  5.0%  3.3%  3.5%  4.3%  2.0%  1.7%  1.8% 10.0% 
                                                              A                                                                                        OP 
 
           COMPLETE CURRENT PROJECTS THAT HAVE          -     4     2     2     -     4     -     2     2     -     -     3     2     2     2     1     1 
           BEEN PAID FOR (+)                               1.1%  0.6%  0.6%        1.3%        0.6%  0.6%              1.4%  0.5%  0.8%  0.6%  0.5%  0.8% 
 
           DO NOT KNOW ENOUGH ABOUT THE ISSUE TO        -     3     1     2     -     3     -     2     1     -     -     1     1     2     1     1     1 
           VOTE YES (-)                                    0.8%  0.3%  0.6%        0.9%        0.7%  0.3%              0.4%  0.3%  0.7%  0.4%  0.4%  0.7% 
 
           DEPENDS ON HOW IT IS MANAGED (o)             -    11     7     4     3     6     2     7     5     3     6     2     6     6     3     4     4 
                                                           3.4%  2.4%  1.5%  2.4%  2.2%  1.1%  2.5%  1.5%  3.0%  3.0%  1.0%  1.7%  2.2%  1.2%  2.2%  3.2% 
 
           NO NEED TO CHANGE ANYTHING OR GOOD THE       -     3     3     -     -     2     1     1     1     -     2     1     2     1     -     1     1 
           WAY IT IS (o)                                   0.9%  1.0%              0.5%  0.8%  0.5%  0.5%        1.1%  0.3%  0.7%  0.3%        0.7%  1.2% 
 
           OTHER                                        4     1     2     3     -     5     -     4     -     1     -     4     1     4     2     3     - 
                                                     1.6%  0.2%  0.6%  1.0%        1.7%        1.4%        1.2%        1.9%  0.3%  1.5%  0.8%  1.4%       
 
           DON'T KNOW / NO ANSWER                       7    26    19    14     8    15    10    11    21    10     9     8    21    12    13     9    11 
                                                     2.7%  7.8%  6.3%  4.9%  6.1%  5.2%  5.9%  4.2%  6.8% 12.3%  4.5%  3.8%  6.2%  4.6%  5.0%  4.3%  8.9% 
                                                              A                                              KL 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
* The sum of the percentages are greater than 100% because respondents were allowed multiple responses. 
Strategic Research Associates 
(888) 554-6960 
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Mean Summary Table:  Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
Total Answering:  Those opposing Measure I.  [Q18 (3)] 
3 pt. scale: (3=Favor, 2=Neutral, 1=Oppose) 
Shown in descending order, ranked highest to lowest. 
 Total Answering:  Registered voters opposing the extension.  [Q18 (3)] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                             27    71    57    41    16    47    35    39    58    13    26    30    53    43    26    31    40 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           A.  PARKS MAINTENANCE                       25    68    56    37    15    46    32    39    52    13    25    30    48    43    25    29    38 
                                                     1.80  1.69  1.68  1.78  2.12  1.70  1.56  1.85  1.60  1.68  2.09  1.59  1.62  1.86  1.77  1.62  1.77 
                                                                                G                                   L 
 
           C.  STREET MAINTENANCE                      25    67    56    37    14    46    33    38    54    12    25    30    49    41    25    28    39 
                                                     1.76  2.09  1.95  2.07  2.18  1.91  2.04  2.02  1.98  2.17  2.25  1.83  2.09  1.92  1.92  1.77  2.20 
 
           B.  FLOOD WATER DETENTION BASINS            25    62    55    33    14    46    28    38    49    12    24    29    47    38    22    28    37 
                                                     1.56  1.78  1.83  1.53  2.13  1.67  1.59  1.86  1.58  1.95  2.01  1.54  1.74  1.72  1.56  1.64  1.86 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
Total Answering:  Those opposing Measure I.  [Q18 (3)] 
a.  Parks maintenance 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                             27    71    57    41    16    47    35    39    58    13    26    30    53    43    26    31    40 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                   6    14    11     9     7     7     5    10     9     3     9     5    10    10     6     4    10 
                                                    22.2% 19.9% 20.3% 21.0% 45.9% 15.9% 15.1% 24.8% 16.3% 24.8% 36.5% 15.3% 19.3% 23.3% 24.0% 13.3% 24.3% 
 
           (2)  NEUTRAL                                 8    18    15    12     2    17     7    14    12     2     8     9    10    17     7    10    10 
                                                    29.6% 25.8% 26.1% 27.9% 13.7% 36.6% 20.1% 35.3% 21.6% 14.8% 31.5% 28.6% 18.2% 39.1% 26.1% 31.8% 23.9% 
                                                                                                                                      M 
 
           (1)  OPPOSE                                 11    35    29    17     6    21    19    16    30     7     7    17    28    16    12    15    18 
                                                    40.7% 49.5% 51.8% 40.6% 34.2% 45.5% 55.2% 39.9% 52.8% 55.1% 28.1% 56.1% 53.7% 37.6% 46.0% 48.7% 45.8% 
                                                                                                                          K 
 
           *  DON'T KNOW / NO ANSWER                    2     3     1     4     1     1     3     -     5     1     1     -     5     -     1     2     2 
                                                     7.4%  4.7%  1.8% 10.5%  6.2%  2.1%  9.6%        9.3%  5.3%  3.9%        8.8%        3.8%  6.2%  6.0% 
 
           MEAN                                      1.80  1.69  1.68  1.78  2.12  1.70  1.56  1.85  1.60  1.68  2.09  1.59  1.62  1.86  1.77  1.62  1.77 
                                                                                G                                   L 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
Total Answering:  Those opposing Measure I.  [Q18 (3)] 
b.  Flood water detention basins 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                             27    71    57    41    16    47    35    39    58    13    26    30    53    43    26    31    40 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                   4    19    18     5     7    11     5    14     8     4     8     7    14     9     3     6    14 
                                                    14.8% 26.6% 31.2% 12.6% 41.8% 22.9% 15.4% 34.8% 14.2% 29.2% 31.5% 23.8% 25.9% 21.6% 12.7% 18.9% 34.1% 
                                                                    D                             I                                                     O 
 
           (2)  NEUTRAL                                 6    11    10     7     2     9     6     5    12     3     8     1     8     9     6     6     5 
                                                    22.2% 15.3% 17.4% 17.0% 11.0% 20.1% 16.3% 12.7% 20.6% 25.4% 29.3%  2.9% 14.8% 21.2% 22.2% 19.4% 12.5% 
                                                                                                                    L 
 
           (1)  OPPOSE                                 15    33    27    21     5    26    17    19    28     4     8    20    26    20    13    16    19 
                                                    55.6% 45.9% 47.8% 49.7% 31.2% 54.9% 48.3% 48.5% 49.5% 33.4% 30.7% 67.7% 48.7% 47.2% 50.1% 50.4% 46.8% 
                                                                                                                         JK 
 
           *  DON'T KNOW / NO ANSWER                    2     9     2     9     3     1     7     2     9     2     2     2     6     4     4     4     3 
                                                     7.4% 12.1%  3.6% 20.7% 16.0%  2.1% 20.0%  4.1% 15.7% 12.0%  8.5%  5.6% 10.7% 10.0% 15.0% 11.3%  6.6% 
                                                                          C                 F           H 
 
           MEAN                                      1.56  1.78  1.83  1.53  2.13  1.67  1.59  1.86  1.58  1.95  2.01  1.54  1.74  1.72  1.56  1.64  1.86 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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Q20.  Would you tend to favor, be neutral to, or oppose a different measure that would help fund <INSERT STATEMENT>? 
Total Answering:  Those opposing Measure I.  [Q18 (3)] 
c.  Street maintenance 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                             27    71    57    41    16    47    35    39    58    13    26    30    53    43    26    31    40 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (3)  FAVOR                                   5    30    21    13     8    12    14    14    20     6    11     9    22    12     8     8    19 
                                                    18.5% 41.6% 37.3% 32.5% 49.7% 25.7% 41.4% 36.4% 35.1% 41.6% 44.3% 30.2% 40.8% 28.7% 29.2% 24.1% 47.1% 
                                                              A                                                                                         P 
 
           (2)  NEUTRAL                                 9    14    11    12     -    18     6    10    12     3     8     7    10    13     8     6     9 
                                                    33.3% 20.1% 19.0% 30.2%       37.9% 15.8% 25.2% 21.4% 20.1% 32.0% 22.6% 19.2% 30.6% 30.0% 20.0% 22.9% 
                                                                                      G 
 
           (1)  OPPOSE                                 11    24    24    11     6    16    13    14    21     4     5    14    17    16    10    14    11 
                                                    40.7% 33.3% 42.0% 26.3% 34.2% 34.3% 37.2% 34.4% 36.7% 26.3% 19.8% 47.3% 32.5% 36.9% 37.0% 44.6% 27.5% 
                                                                                                                          K 
 
           *  DON'T KNOW / NO ANSWER                    2     4     1     5     3     1     2     2     4     2     1     -     4     2     1     4     1 
                                                     7.4%  5.0%  1.8% 11.0% 16.0%  2.1%  5.5%  4.1%  6.8% 12.0%  3.9%        7.5%  3.8%  3.8% 11.3%  2.5% 
 
           MEAN                                      1.76  2.09  1.95  2.07  2.18  1.91  2.04  2.02  1.98  2.17  2.25  1.83  2.09  1.92  1.92  1.77  2.20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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D1.  I have a few classification questions and we're done.  First . . . How often do you vote in City of Vacaville municipal elections?  
Total Answering:  Registered voters.  [Q17 (1)] 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL ANSWERING                            270   340   306   304   127   303   181   286   321    88   205   206   348   257   274   207   128 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (4)  ALWAYS                                193   171   191   173    47   180   137   172   190    41   112   134   206   156   179   117    67 
                                                    71.5% 50.3% 62.3% 56.9% 36.9% 59.4% 75.9% 60.0% 59.3% 47.1% 54.8% 65.0% 59.2% 60.6% 65.4% 56.5% 52.6% 
                                                        B                             E    EF                            JK                 Q 
 
           (3)  MOST OF THE TIME                       52   101    68    85    37    85    31    74    78    24    61    51    84    67    72    49    32 
                                                    19.3% 29.7% 22.3% 27.9% 29.0% 28.0% 17.3% 26.0% 24.2% 27.0% 29.8% 24.9% 24.2% 26.0% 26.1% 23.6% 25.4% 
                                                              A                 G     G 
 
           (2)  SOMETIMES                              15    34    23    26    19    25     4    26    23    11    16    11    30    19    13    22    15 
                                                     5.6% 10.0%  7.4%  8.7% 15.3%  8.3%  2.5%  9.1%  7.2% 12.9%  7.8%  5.6%  8.6%  7.4%  4.6% 10.4% 11.5% 
                                                              A                 G     G                                                           O     O 
 
           (1)  NOT VERY OFTEN                          6    25    18    13    18     9     4     9    23    10    13     6    20    11     8    14     9 
                                                     2.2%  7.4%  5.9%  4.3% 14.4%  3.0%  2.1%  3.0%  7.1% 11.3%  6.2%  3.0%  5.6%  4.2%  2.8%  6.7%  7.0% 
                                                              A                FG                       H     L 
 
           *  DON'T KNOW / NO ANSWER                    4     9     6     7     6     4     4     6     7     1     3     3     8     5     3     6     4 
                                                     1.5%  2.6%  2.1%  2.2%  4.4%  1.2%  2.1%  2.0%  2.3%  1.7%  1.4%  1.5%  2.4%  1.9%  1.1%  2.7%  3.5% 
 
           MEAN                                      3.62  3.26  3.44  3.41  2.93  3.46  3.71  3.46  3.39  3.12  3.35  3.54  3.40  3.46  3.56  3.34  3.28 
                                                        B                             E    EF                            JK                PQ 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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D2.  Compared to other adults you know, do you think you participate in recreational activities of any type <INSERT SCALE> than average? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (5)  MUCH MORE OFTEN                        81    46    67    60    24    69    34    59    66    10    39    57    72    53    95    20    12 
                                                    26.5% 11.1% 18.8% 16.6% 12.9% 20.1% 17.9% 17.5% 17.5%  8.5% 16.6% 24.3% 17.6% 17.8% 30.0%  8.0%  8.0% 
                                                        B                                                           J    JK                PQ 
 
           (4)  A LITTLE MORE OFTEN                    89    70    79    80    48    78    33    92    67    16    57    56    87    69    95    49    14 
                                                    29.1% 17.0% 22.2% 22.2% 26.5% 22.6% 17.2% 27.2% 17.9% 13.7% 24.6% 24.0% 21.2% 23.3% 30.1% 20.2%  9.3% 
                                                        B                                         I                 J     J                PQ     Q 
 
           (3)  AT ABOUT THE SAME RATE                 97   111    87   121    54   110    44   123    85    32    75    67   116    90    84   102    22 
                                                    31.7% 27.1% 24.6% 33.5% 29.6% 32.1% 23.0% 36.4% 22.7% 28.0% 32.0% 28.7% 28.2% 30.5% 26.4% 41.9% 14.5% 
                                                                          C           G           I                                         Q    OQ 
 
           (2)  A LITTLE LESS OFTEN                    25   102    72    55    28    61    38    45    81    30    35    41    76    49    33    50    43 
                                                     8.2% 24.8% 20.3% 15.1% 15.5% 17.6% 20.0% 13.4% 21.4% 26.2% 14.9% 17.3% 18.5% 16.6% 10.5% 20.5% 27.9% 
                                                              A                                         H     K                                   O     O 
 
           (1)  MUCH LESS OFTEN                        11    78    47    43    29    24    37    16    73    26    25    12    57    31     7    21    60 
                                                     3.6% 19.1% 13.1% 11.8% 15.6%  6.9% 19.6%  4.7% 19.5% 22.8% 10.8%  5.0% 13.8% 10.7%  2.2%  8.8% 39.2% 
                                                              A                 F           F           H    KL     L                             O    OP 
 
           *  DON'T KNOW / NO ANSWER                    3     4     4     3     -     2     5     3     4     1     2     2     3     3     3     1     2 
                                                     1.0%  0.9%  1.0%  0.8%        0.6%  2.4%  0.8%  1.0%  0.9%  1.0%  0.7%  0.8%  1.1%  0.8%  0.6%  1.1% 
 
           MEAN                                      3.67  2.76  3.13  3.17  3.06  3.32  2.94  3.40  2.92  2.59  3.21  3.46  3.10  3.21  3.76  2.98  2.18 
                                                        B                            EG           I                 J    JK                PQ     Q 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW" responses. 
Strategic Research Associates 
(888) 554-6960 
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D3.  What is the zip code of your primary home? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           95687                                      159   253   212   200   115   205    92   193   218    70   147   124   412     -   166   151    94 
                                                    52.0% 61.7% 59.7% 55.3% 62.6% 59.6% 48.8% 57.2% 58.0% 60.3% 63.2% 52.8%  100%       52.3% 61.9% 61.3% 
                                                              A                 G     G                             L                             O 
 
           95688                                      141   154   136   158    65   135    95   141   151    43    85   107     -   295   146    91    57 
                                                    46.1% 37.5% 38.3% 43.9% 35.8% 39.2% 49.9% 41.9% 40.2% 37.0% 36.4% 45.6%        100% 46.0% 37.3% 37.1% 
                                                        B                                  EF                                               P 
 
           95696                                        -     1     1     -     -     -     1     -     1     -     -     1     -     -     1     -     - 
                                                           0.2%  0.2%                    0.4%        0.2%              0.3%              0.2%             
 
           OTHER                                        1     -     1     -     1     -     -     -     1     -     -     1     -     -     1     -     - 
                                                     0.3%        0.3%        0.5%                    0.3%              0.4%              0.3%             
 
           DON'T KNOW / REFUSED                         5     3     5     3     2     4     2     3     5     3     1     2     -     -     4     2     2 
                                                     1.6%  0.7%  1.5%  0.8%  1.1%  1.2%  1.0%  0.9%  1.3%  2.8%  0.4%  0.9%              1.1%  0.8%  1.5% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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D4.  How many adults aged 18 or older, including yourself, currently live in your household? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (1)  JUST YOURSELF                          25    41    23    43     6    22    38    15    51    25    22     6    41    23    15    24    26 
                                                     8.2%  9.9%  6.5% 11.8%  3.1%  6.4% 20.1%  4.3% 13.6% 21.6%  9.2%  2.4% 10.1%  7.8%  4.7%  9.8% 16.8% 
                                                                          C                EF           H    KL     L                             O     O 
 
           (2)  TWO                                   203   202   196   209   101   208    96   237   165    60   143   132   220   181   208   133    64 
                                                    66.3% 49.3% 55.3% 57.9% 54.9% 60.6% 50.9% 70.2% 44.0% 52.3% 61.5% 56.0% 53.5% 61.3% 65.6% 54.5% 41.4% 
                                                        B                             G           I                                   M    PQ     Q 
 
           (3)  THREE                                  58   103    90    71    43    80    38    58   104    18    41    80    97    63    66    57    38 
                                                    19.0% 25.2% 25.4% 19.7% 23.4% 23.3% 20.3% 17.1% 27.6% 15.8% 17.7% 33.8% 23.5% 21.5% 20.8% 23.6% 24.8% 
                                                                                                        H                JK 
 
           (4)  FOUR OR MORE                           15    61    44    32    32    30    14    28    48    11    27    18    50    25    27    27    23 
                                                     4.9% 14.9% 12.3%  9.0% 17.5%  8.8%  7.4%  8.4% 12.7%  9.4% 11.6%  7.8% 12.1%  8.3%  8.5% 10.9% 14.7% 
                                                              A                FG 
 
           *  REFUSED                                   5     3     2     6     2     3     3     -     8     1     -     -     4     3     1     3     4 
                                                     1.6%  0.6%  0.5%  1.6%  1.1%  0.8%  1.4%        2.0%  0.9%              0.9%  1.0%  0.3%  1.2%  2.3% 
 
           MEAN                                      2.21  2.45  2.44  2.26  2.56  2.35  2.15  2.30  2.40  2.13  2.32  2.47  2.38  2.31  2.33  2.36  2.38 
                                                              A     D          FG     G                                  JK 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
Strategic Research Associates 
(888) 554-6960 
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D4.  Is the total household income for all members in your household, aged 18 and over, above or below $60,000 a year? 
 
 
                                                    ===TOTAL==  ===GENDER== =======AGE======= ==CHILDREN= ====HH INCOME==== ==LOCATION= ===PARK VISITS=== 
                                                    On-   Tele-       Fe-                                       $50K-                         1-3/  Less/ 
                                                    line  phone Males males 18-34 35-54  55+   Yes   No   <$50K $100K $100+ 95687 95688 4+/mo month never 
                                                    ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- ----- 
                                                      (A)   (B)   (C)   (D)   (E)   (F)   (G)   (H)   (I)   (J)   (K)   (L)   (M)   (N)   (O)   (P)   (Q) 
 
           TOTAL                                      306   410   355   361   183   343   190   337   376   115   233   235   412   295   317   244   154 
                                                    100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
 
           (1)  UNDER $25,000                           3    36    18    22    15    10    14    11    29    39     -     -    23    15     9    14    16 
                                                     1.0%  8.9%  5.0%  6.0%  8.2%  2.9%  7.5%  3.1%  7.7% 34.0%              5.6%  5.1%  2.8%  5.7% 10.2% 
                                                              A                             F           H                                               O 
 
           (2)  $25,000 TO UNDER $50,000               32    44    33    43    25    27    24    38    37    76     -     -    46    28    22    32    22 
                                                    10.5% 10.8%  9.2% 12.0% 13.4%  8.0% 12.8% 11.2%  9.9% 66.0%             11.3%  9.4%  7.0% 13.2% 14.1% 
                                                                                                                                                  O     O 
 
           (3)  $50,000 TO UNDER $75,000               39    63    48    54    32    42    28    47    55     -   102     -    66    35    41    38    23 
                                                    12.7% 15.4% 13.4% 15.1% 17.7% 12.1% 14.8% 13.8% 14.8%       43.8%       16.1% 11.8% 13.0% 15.5% 15.2% 
 
           (4)  $75,000 TO UNDER $100,000              59    72    64    67    31    68    32    66    65     -   131     -    81    50    59    55    18 
                                                    19.3% 17.5% 18.0% 18.5% 17.1% 19.8% 16.6% 19.4% 17.4%       56.2%       19.6% 17.0% 18.6% 22.4% 11.4% 
                                                                                                                                            Q     Q 
 
           (5)  $100,000 OR MORE                      116   119   132   103    46   142    48   132   102     -     -   235   124   107   130    69    36 
                                                    37.9% 29.1% 37.3% 28.5% 25.0% 41.3% 25.2% 39.3% 27.1%              100% 30.1% 36.4% 41.2% 28.2% 23.2% 
                                                        B           D                EG           I                                        PQ 
 
           *  DON'T KNOW / REFUSED                     57    75    61    72    34    55    44    44    87     -     -     -    71    60    55    37    40 
                                                    18.6% 18.4% 17.1% 19.9% 18.5% 15.9% 23.1% 13.1% 23.2%                   17.2% 20.3% 17.4% 15.0% 25.8% 
                                                                                            F           H                                              OP 
 
           MEAN                                      4.02  3.58  3.88  3.64  3.46  4.05  3.51  3.93  3.60  1.66  3.56  5.00  3.69  3.88  4.07  3.64  3.31 
                                                        B           D                EG           I                 J    JK                PQ     Q 
 
 
 
 
 
 
 
Comparison Groups: AB/CD/EFG/HI/JKL/MN/OPQ 
Independent T-Test for Means, Independent Z-Test for Percentages 
Upper case letters indicate significance at the 95% level. 
*  Mean figure calculations do not include "DON'T KNOW / REFUSED" responses. 
Strategic Research Associates 
(888) 554-6960 
 


